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Continuing Education - Marketing Evaluation 
(N = 163) 

 

IMPORTANT: 
Questions 17 through 29 are to be completed only ONCE during the current term (Fall Term = September to December; 
Winter Term = January to April; Spring Term = May to August).  If you have already completed questions 17 through 29 
in a previous course this term, please leave them blank.   
 
16. How did you find out about this course?    

  3%  =  Newspaper Sticky 
11%  =  Continuing Education Calendar Mailing 
  7%  =  Print Advertisement 
43%  =  Website 
10%  =  Full‐time Studies 
21%  =  Word of Mouth (i.e. friend) 
14%  =  Prior Knowledge 
  1%  =  Email from Con Ed 

 
17. Which campus are you attending to take this course? 

36%  =  Brealey (Peterborough) 
  7%  =  Cobourg  
44%  =  Frost (Lindsay) 
10%  =  Off campus  
  3%  =  No Response 
 
   

 

ADMINISTRATION 
Excellent 

(%) 
Good 
(%) 

Fair 
(%) 

Poor 
(%) 

NA/NR 
(#) 

18. The registration process was…  48  46  4  3  5 

19. Customer service was…  47  45  6  3  21 

20. Making contact with Continuing Education staff through the 
voice activated phone system was… 

39  32  16  13  94 

21. Bookstore services were…  26  56  12  7  120 

22. Cafeteria / snack bar SERVICES were…  26  29  23  23  132 

23. Cafeteria / snack bar hours were…  26  23  9  43  128 

24. Cleanliness of facilities were…  53  40  7  1  15 

25. Parking facilities were…  57  35  8  0  18 

*Please note:  Percentages were calculated independently of Not Applicable (NA) / No Response responses 
(NR) 

 
 
26. Would you be interested in taking a Continuing Education course on a:  (Please select all that apply) 

23%  =  Friday  11%  =  Weekdays (Monday ‐ Friday) before 8 am 
50%  =  Saturday  25%  =  Weekends (Saturday / Sunday) before 8 am 
47%  =  Sunday  49%  =  Weeknights  (Monday ‐ Friday)
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27. Which types of course delivery would you like us to offer? (Please select all that apply) 
71%  =  In Class     
31%  =  On‐line (Internet) 
33%  =  Mixed delivery (in class and on‐line) 
  4%  =  Video‐conference 
  3%  =  Other (please specify) (N=4) 

In the field 
Outdoor 
Practical field work 

 
28. What other Continuing Education courses would you like to see offered?  

 

Course Count 
Advanced 1 
Advanced Spanish 2 
Advanced Tree Cutting 1 
All kinds. 1 
Another level of Spanish after Intermediate. 1 
Arabic 1 
Arabic language for beginners. 1 
ASIST more frequently 1 
Autocad 1 
AutoCad ‐ in class. 1 
Automotive 1 
Baking with Maple syrup 1 
Bear Aware 1 
Bee Keeping 1 
Bread 1 
Bread pizza 1 
Brunch Fancy dinner from starter to dessert. 1 
Cakes 1 
Canadian Cuisine 1 
Carpentry 1 
CBT MI 1 
Chainsaw 1 
Charter Boat Captain license. 1 
Chocolate (anything). 1 
Chocolate treats. 1 
Climbing and Pruning. 1 
Common First Aid and Wildlife First Aid together. 1 
Computers for Starters. 1 
Continuation of Spanish. 1 
Conversational French 1 
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Course Count 
CSTS ‐ H2S Alive 1 
Ecological Planning 1 
Electrofishing/OSAP 1 
Extended Wilderness first Aid (Advanced) 1 
Fishing Skills 1 
Food for the picky eater. 1 
Forest Bathing/Hike Leader/ORCHRA 1 
Forklift Operator 1 
Fur management/hunting/skinning. 1 
Guitar (acoustic). 1 
Hang ups. 1 
Healthy eating. 1 
How to Brand & Market a Product 1 
How to start a Small Business 1 
Hunting Skills 1 
I am interested in the Survival course. 1 
Intermediate Spanish 1 
Intermediate Spanish in Cobourg in January 19. 1 
Internet related. 1 
Intro to Home Ownership (eg. electrical drywall) 1 
Italian 1 
Landscape Design 1 
Latin American and Spanish Culture 1 
Mental Health First Aid 2 
Millwright 1 
More Cooking classes. 2 
More ID courses 1 
More of this sort of thing. 1 
More wilderness courses. 1 
Motorized Recreational Trails. 1 
Music (guitar drums) 1 
Nature ID courses trees plants. 1 
Navigation and map reading with compass. 1 
Navigation Skills 1 
OCC ‐ field leader 1 
Overnight Expeditions 1 
PAL firearms course. 1 
PARE 1 
Pasta again. 1 
Public Relations for Environmental Initiative. 1 
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Course Count 
Reptiles 1 
Restricted Possession & Acquisition license in conjuncture with PAL. 1 
ROC Marine 1 
Skinning/hunting/ Fur Management 1 
Small Engine maintenance. 1 
Small engines 1 
Small vessel operating proficiency (SVOP) for non‐pleasurecraft vessels 
under 25. 

1 

Solution focused 1 
Soups 1 
Spanish 1 
Spanish ‐ Intermediate ‐ in Cobourg 1 
Spanish Intermediate ‐ in Cobourg. 1 
Standard First Day. 1 
Sustainable Trail Building 1 
Syrian language for beginners. 1 
Thai or Chinese 1 
To continue offering Wilderness Survival skills. 1 
Trades 1 
Trauma Informed Care 1 
Tree climbing/rope use. 1 
Truck Driver 1 
Turf Maintenance 1 
UMAB 1 
Wilderness Survival 1 
Wilderness Survival skills in the winter term. 1 
Woodworking 2 
Woodworking/masonry/home Reno 1 

 


