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This analysis was based on the pre-determined criteria and measures listed below:

Section

Description

Measures

Student Demand

Includes an assessment of OCAS (2007 -
2011) enrolment data at other colleges in
terms of mean growth rate with a specific
focus on Fleming’s direct competitors
where appropriate (Georgian, Sheridan,
Seneca and Durham)

Trends in certificate, diploma, degree,
apprenticeship and continuing education
(where available).

Click Below to Access Full Source
Document:
Fall Enrollment Trend

e Strong = Fleming enrolment
growth is outpacing system and is
equal to or greater than 3%
Moderate = Fleming enrolment
growth is equivalent to system
demand and is between 1.0 to
2.9%
e Weak = Fleming enrolment
growth is less than the system
demand and is less than 1%

Labour Market

Includes projected employment rate
growth based on a consolidation of
various Ontario, Canadian, and US sources
including HRSDC, Sector Council Reports
US Bureau of Labour Statistics, and the
MTCU Employment Profile.

e Strong = Between 5-6 positive
labour market indicators

Moderate = Between 3-5 positive
labour market indicators
e Weak = Between 1-2 or no
positive labour market indicators

Competitive Analysis

Includes the number of actual colleges
offering the program as well as the ratio
of applications to acceptances at Fleming
compared to other colleges and specific
comment about Fleming’s direct
competitors where appropriate
(Georgian, Sheridan, Seneca and Durham)

Click Below to Access Full Source
Document:
Fall Conversion Report

e Strong = Fleming conversion ratio
is greater than 2 below the system
Moderate = Fleming conversion
ratio is 1 above, below or equal to
the system
* Weak = Fleming conversion ratio
is greater than 2 above than the
system

Financial Analysis

Includes a review of Contribution to
Overhead (CTO) for existing programs
(2010-11)

Click Below to Access Full Source
Document:

Costing Analysis

e Strong = CTO is greater than 35%
Moderate = CTO is between 30 -

34%

e Weak = CTO is between 20 — 30%

No Contribution = 19% or less



http://fleming0.flemingc.on.ca/SEM/FlemingDataResearch/Enrollment/source_data/RegDec7_2011.pdf
http://fleming0.flemingc.on.ca/SEM/FlemingDataResearch/Enrollment/source_data/Conversion%20Report%20Dec%207,%202011.pdf
file://FLEMING0/SDATA/shared%20data/CLT/New%20Programs_EnrolmentGrowth/Program%20Reviews%202012/Evaluation%20Criteria/Financial%20Analysis
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Key Performance
Indicators

Includes KPI trends from the Key
Performance Indicator Summary 5 Year
Historical Overview KPI Data from
Reporting Years 2008-2012.

Click Below to Access Full Source
Document:
Key Performance Indicators

e Strong = Above system average
in 6-7 indicators

Moderate = Above system
average in 3-5 indicators
* Weak = Above system average in
0-2 indicators.

Resource Analysis

Requires school level assessment
regarding space, technology, capital
equipment and human resources.
Recommendations from recent Program
Review Reports included here



http://fleming0.flemingc.on.ca/SEM/FlemingDataResearch/ProgramReview/2011/KIP%20Review%202011%20Bisiness,%20Computing%20&%20Hospitality.pdf

; ; Tourism and Travel (53205)
Key Research Findings

Tourism and Travel (53205)

Student Demand! e WEAK

The following information consists of OCAS yearly student fall registration data as well as a mean growth
rate and average student registration for each program under these categories:

Certificate
e Only two schools offer this program

e  While Seneca has a mean growth rate of 460% compared to the growth rate of Canadore with
8%, Seneca only has an average registration of 8 students, while Canadore as a higher average
of 24 students

Diploma
e Fifteen colleges offer this diploma program, including three of Fleming’s main competitors

e Fleming has a -6% mean growth rate, lower than the system rate of -3%
e Out of the key competitors, Georgian is the only one with a positive mean growth rate of 2%

e Overall, Humber has the highest mean growth rate (16%) and Confederation has the lowest rate
(-11%)

e Seneca has the highest average registration with 151 students and Cambrian the lowest with 17
students

Advanced Diploma
e Georgian is the only school to offer this program, which has experienced a negative mean
growth rate of -12% and an average registration of 18 students

Degree
e Humber is the only college to offer this program, which has experienced a 0% mean growth rate
and an average registration of 15 students

! Registration data obtained from the Program Counts by Applicant Type Report (RPT0050P) in the OCAS Reporting and
Analytics Cube December 7, 2011.

Some programs/colleges may not be included because they were missing MCU codes in the OCAS dataset

Prepared by Fleming Data Research (07-2012)



Key Research Findings

Certificate

Tourism and Travel (53205)

CAMADORE 18 20 1 20 33 65 33 28 -15 28 20 -29 8 24

SENECA 1 1 10 00 10 12 20 460 8

Total %8 20 11 20 34 70 34 38 12 38 32 -16 19 28
Diploma

ALGONQUIN 124 129 4 120 129 0 128 90  -30 90 84 7 -8 111
CAMBRIAN 15 14 -7 14 23 64 23 15 35 15 8 17
CENTENNIAL 28 33 18 33 44 33 44 44 ] 4 32 -2 & 36
CONFEDERATION 29 3 7 31 3 0 31 29 -6 20 16 -45 11 27
FANSHAWE 70 91 20 91 64 30 64 83 30 83 89 7 ] 79
— |FLEMING 45 46 2 46 47 2 47 48 2 48 3 - -6 44
GEORGIAN 49 59 20 59 36 -39 36 46 28 46 45 -2 2 47
HUMBER 72 125 74 125 103 -18 103 110 7 110 112 2 16 104
LA CITE COLLEGIAL| 32 2o -9 29 35 21 35 31 -1 31 4 32 8 34
LOYALIST 15 15
MOHAWK 88 88 0 88 95 8 95 67  -20 67 72 7 -4 82
NIAGARA 46 64 39 64 47 -27 47 37 -2 7 36 -3 -3 46
SENECA 185 182 -2 182 121 34 121 134 11 134 132 -6 151
SHERIDAN g1 69 -15 69 55  -20 55 65 18 65 &7 3 -3 67
ST. CLAIR 27 a7 37 37 43 16 43 42 -2 2 M -2 12 38
Total 906 997 10 997 873 42 873 841 4 841 800 -5 ‘ -3 ‘ 883

Advanced Diploma

GEORGIAN 24 15 -38 15 24 60 24 18 -25 18 10 -44 -12 18

Total 24 15 -38 15 29 60 29 18 -25 18 i0
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Degree

HUMBER 15 15 14 -7 14 18 29 18 14 -22 0 15
Total 15 15 14 -7 14 18 29 18 14 -22 [ 15
| Labour Market \ e WEAK

Employment Ontario®
Travel Counsellors (NOC — 6431)
e Employment Ontario Rating (2009-2013):
o Limited
e Education and Training
o “Employment in this area may require a combination of education, experience or other
attributes. Completion of secondary school is recommended. A college diploma or
vocational training in travel or tourism is usually recommended. Certification with the
Canadian Institutes of Travel Counsellors (CITC) is an asset. A Certified Travel Counsellor
designation is granted after the completion of mandatory courses, examinations and
work experience. The extensive use of computerized reservation systems, booking
systems and retrieval of information on destinations using the Internet requires that
persons in these occupations develop the appropriate skills. As well, employers are
increasingly emphasizing marketing skills as an essential ingredient for a successful
travel consultant.”
e Demand
o “Opportunities for employment in this occupation are expected to be limited over the
period from 2009 to 2013. Most job opportunities will be created as experienced travel
agents leave the labour force or enter new occupations. Demand for travel services is
vulnerable to the economic cycle, international political crises and pandemics. In periods
of economic downturn, fewer people go on expensive vacations due to reduced
incomes and restricted spending on non-essential travel. Business-related travel is also
impacted as business activity declines.”

o “Automated reservations and ticketing that enable passengers to make reservations and
purchase tickets themselves have negatively impacted employment opportunities for
this occupation. "One-Stop" electronic systems, which integrate numerous travel
services, now allow payment for transportation, lodging and car rentals to be made at
one location. In addition, new communications systems are allowing consumers to
arrange many aspects of travel packages over the Internet. All these factors have
reduced demand for travel counsellors especially those who do routine bookings.”

26431 Travel Counsellors.” Employment Ontario. N.p., n.d. Web. 10 Aug. 2012.
<http://www.tcu.gov.on.ca/eng/labourmarket/ojf/pdf/6431_e.pdf>.
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o “Travel agencies however will need to position themselves to meet the unique needs of
niche markets by developing services that appeal to senior citizens, remote destination
travellers, families and other groups willing to pay for specialized assistance. Those
eager to travel to exotic and unique places will continue to prefer the services of a
professional travel agent who can recommend excursions, provide travel advice and
money saving tips. Individuals entering this profession should have strong “people” as
well as marketing skills and should specialize in travel destinations in order to secure
good employment prospects. They will also have to keep abreast of the latest computer
technology in use by the industry.”

HRSDC?
Travel Counsellors (NOC —6431)

Level Share
Expansion Demand: -207 -1%
Retirements: 12,409 81%
Other Replacement Demand: | 1,708 11%
Emigration: 1,387 9%
Projected Job Openings: 15,298 100%

Level Share
School Leavers: 27,082 161%
Immigration: 6,519 39%
Other -16,812 | -100%
Projected Job Seekers: 16,790 100%

e  “Over the 2011-2020 period, an occupation will be in excess demand (a shortage of workers) if
the projected number of job openings is significantly greater than the projected number of job
seekers. An occupation will be in excess supply (a surplus of workers) if the projected number of
job openings is smaller than the projected number of job seekers. For Occupations In Travel
And Accommodation, over the 2011-2020 period, job openings (arising from expansion demand
and replacement demand) are expected to total 15,298 and 16,790 job seekers (arising from
school leavers, immigration and mobility) are expected to be available to fill the job openings.”

e “Based on projections and considering that there was a surplus of labour in this occupation, it is
expected that there will be more job seekers than job openings over the 2011-2020 period.
More than 80% of job openings for the projection period will arise from retirements. Even
though workers in this occupation are younger than in most occupations, over 12,000 openings
will be created by departures for retirement. Furthermore, although there will be no expansion
demand over the projection period, this is an improvement over what was observed during the
previous decade when employment dropped. As for labour supply, school leavers will account
for the majority of job seekers over the 2011-2020 period. In fact, school leavers will far
outnumber job openings. However, in the past many workers left this occupation. This will
continue to be the case over the projection period. As the skills required for this occupation are
relatively generic, many workers enter this occupation while searching for employment in other
occupations that better match their career goals. Moreover, the difficult conditions in this
occupation lead many workers to leave it for another occupation.”

3 "Occupations In Travel And Accommodation (643)." Canadian Occupational Projection System (COPS). N.p., n.d. Web. 9
Aug. 2012. <http://www23.hrsdc.gc.ca/occupationsummarydetail.jsp?&tid=79>.
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US Bureau of Labour
Travel Agent (SOC — 41-3041)*

HRSDC®

Employment Growth (2010/2020): 10%
o 82,200 (2010) to 91,100 (2020)

“Employment of travel agents is projected to grow by 10 percent from 2010 to 2020, about as
fast as the average for all occupations.”

“Clients who want customized travel experiences, such as adventure tours, will continue to
require the expertise of agents. However, the ability of travelers to research vacations and book
their own trips using the Internet is expected to continue to suppress demand for travel agents.”

“Job prospects should be best for travel agents who specialize in specific destinations or
particular types of travelers, such as groups with a special interest or corporate travelers.”

Tour and Recreational Guides And Amusement Occupations (NOC — 6441)

Level Share

Expansion Demand: 3,064 | 52%
Retirements: 2,052 | 35%
Other Replacement Demand: | 389 7%
Emigration: 362 6%
Projected Job Openings: 5,867 | 100%
Level Share
School Leavers: 5,631 | 67%
Immigration: 2,815 | 34%
Other -78 -1%
Projected Job Seekers: 8,368 | 100%

“Over the 2011-2020 period, an occupation will be in excess demand (a shortage of workers) if
the projected number of job openings is significantly greater than the projected number of job
seekers. An occupation will be in excess supply (a surplus of workers) if the projected number of
job openings is smaller than the projected number of job seekers. For Tour And Recreational
Guides And Amusement Occupations, over the 2011-2020 period, job openings (arising from
expansion demand and replacement demand) are expected to total 5,867 and 8,368 job seekers
(arising from school leavers, immigration and mobility) are expected to be available to fill the
job openings.”

*"Travel Agents." US Bureau of Labour. N.p., n.d. Web. 9 Aug. 2012. <http://www:.bls.gov/ooh/sales/travel-agents.htmitab-6>.
® "Tour And Recreational Guides And Amusement Occupations (644)." Canadian Occupational Projection System (COPS). N.p.,

n.d. Web.
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e “Based on projections and considering that there was surplus labour supply in this occupation, it
is expected that this occupation will continue to have surplus supply. In other words, the
number of job seekers will be more than sufficient to fill the job openings over the 2011-2020
period. Job openings will arise from both new positions due to economic growth and
replacement needs due to retirement. Employment growth will be greater than the average for
all occupations over the projection period. With regard to labour supply, the majority of job
seekers will come from the school system. A rather significant proportion of job seekers will also
come from immigration.”

Sector Councils and Reports
e Association of Canadian Travel Agencies
e Canadian Association of Tour Operators
e Canadian Institute of Travel Counsellors
e Canadian Tourism Human Resource Council
e  Ontario Tourism Education Council
e Tourism Industry Association of Canada
e Travel Industry Council of Ontario
o The Future of Canada’s Tourism Sector: Shortages to Resurface as Labour Market Tightens

The Future of Canada’s Tourism Sector: Shortages to Resurface as Labour Market Tightens®

e Executive Summary
“Tourism activity makes a significant contribution to the Canadian economy. In 2010, domestic and
international tourists spent over $70 billion on tourism activities. However, it is hot only visitors who
spend money within the sector; spending by local residents at restaurants and attractions also drives
demand for tourism goods and services. In 2010, this combination of spending reached $188 billion, and
is expected to climb to over $293 billion by 2030.”

“In 2010, over 1.6 million full-year jobs were required to meet the demand for tourism goods and
services. The projections for future spending suggest that, by 2030, demand for labour in the sector will
grow to 2.1 million jobs, an increase of 33 per cent.”

“The future demand for tourism is great enough that there may not be enough workers to fill these jobs.
This was the case in 2007 when 23,700 full-year jobs in the sector went unfilled because demand for
labour exceeded the available supply of labour. While the effects of the recession of 2008-09 were
largely negative, tourism businesses experienced a temporary reprieve from labour shortages. As a
result of the recession, there has been a surplus of available labour in recent years.”

“However, labour demand in the sector is expected to increase at 1.6 per cent per year from 2010 to
2014, while the supply of labour will increase at the more modest pace of 1.2 per cent. As growth in
demand outpaces growth in labour supply, the residual surplus will disappear and, in 2013, the sector
will return to shortages equivalent to 3,700 full-year jobs.”

® "The Future of Canada’s Tourism Sector: Shortages to Resurface as Labour Markets Tighten." Canadian Tourism Human Resource Council.
N.p., n.d. Web. 9 Aug. 2012.

<http://cthrc.ca/en/research_publications/~/media/Filessf CTHRC/Home/research_publications/labour_market_information/Supply_Demand/Suppl
yDemand_Report_Current_EN.ashx>.
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http://www.acta.ca/
http://www.cato.ca/
http://www.citc.ca/content/en/index-e.asp
http://cthrc.ca/en
http://www.otec.org/
http://www.tiac.travel/
http://www.tico.ca/
http://cthrc.ca/en/research_publications/~/media/Files/CTHRC/Home/research_publications/labour_market_information/Supply_Demand/SupplyDemand_Report_Current_EN.ashx
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“This labour gap is not spread evenly across the country. In fact, the regions that saw a stronger
economic recovery following the recession —Saskatchewan, Manitoba, Newfoundland and Labrador, and
Alberta—experienced shortages in 2010 and/or 2011. Focus group discussions with tourism business
representatives from across the country suggested tourism revenues were boosted by heightened
business travel activity and stronger economic prospects in areas where natural-resource-based activity
was expanding quickly. This resulted in a more rapid return to labour shortages in the local area.

“Over the long-term, demand for labour in the tourism sector is expected to climb 33 per cent by 2030
and will grow faster than the projected supply of labour. For the moment, this state of affairs is
manageable as there is a surplus of available labour, nationally. However, low fertility rates, longer life
spans and the aging of the baby-boom generation will limit labour force growth. Moreover, declining
birth rates will curb growth in the number of young people entering the labour force; a critical source of
labour for the tourism sector. Although higher immigration will offset these trends to a degree, it will
not be enough to prevent future labour demand and supply imbalances.”

“The growing gap between labour demand and the number of available workers will cause a significant
number of jobs to go unfilled over the next 20 years. By 2030, shortages in the tourism sector could
grow to 228,000 jobs, leaving 10.7 per cent of potential labour demand unfilled. The greatest shortages
are expected to materialize in the food and beverage services and recreation and entertainment
industry groups.”

“Elsewhere, weak labour supply growth will cause labour shortages to re-emerge despite increased
economic uncertainty over the medium term. Not surprisingly, the largest shortages will occur in the
provinces with the largest populations. By 2030, Ontario could see over 88,000 tourism jobs unfilled and
sizeable shortages are also expected for Quebec, British Columbia, and Alberta. By contrast, Atlantic
Canada is expected to endure the most acute shortages. Although not as large in absolute numbers, as a
percentage of labour demand, the shortages will be significant, ranging from 12.1 per cent in Prince
Edward Island to 17 per cent in Newfoundland and Labrador.”

“Under these conditions, Canada’s tourism sector will be unable to reach its full economic potential. If
there is not enough labour available to meet the potential demand, some of that demand will go
unfilled. If the expected shortages are not mitigated, the sector could forgo $31.4 billion in potential
revenues by 2030.”

“Unless industry stakeholders work together to make collective changes that address labour shortages,
it is likely that tourism operators will need to compete aggressively by increasing wages to attract
workers. However, as a sole means of dealing with the labour gap, this is an ineffective strategy. While
higher wages would result in boosting the available supply of workers, the higher wages would also
trigger price increases that would reduce both the demand for tourism goods and services and the
corresponding demand for workers. All told, under these circumstances, Canada’s tourism sector would
still fall short of its economic potential.”

“The outlook may seem bleak, but these shortages are not inevitable. The projections assume that the
attractiveness of tourism occupations, job responsibilities, wages and access to training and education
programs will remain constant out to 2030. This will not necessarily be the case. Action on the part of
governments, the industry as a whole, and individual businesses can significantly reduce potential
shortages.

9
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“Businesses can improve their labour supply by identifying underutilized labour pools such as mature
workers, persons with disabilities and new immigrants and implement policies to attract these potential
employees. The industry can also attract employees by improving the image of tourism jobs by
showcasing the benefits of working in the sector and by identifying and adjusting to the needs of
workers from different demographic segments. For example, tourism sector jobs could be made
substantially more attractive if more employers offered training, the opportunity for advancement and
more than two weeks vacation. In fact, a 20 per cent increase in the number of 15-24 year olds who are
offered these non-wage benefits by tourism employers could reduce the shortage by over 32,000 jobs.
Furthermore, a non-wage benefit survey conducted for this report shows that the single most important
factor in attracting and retaining young employees is providing them with the opportunity for
advancement. When given this opportunity, young workers were 230% more likely to remain with their
current employer. Feedback from tourism businesses also suggests that changes to the temporary
foreign worker and provincial nominee programs, and employment insurance reform could also improve
the sector’s labour situation.”

“These are just some of the potential solutions that are available. The effect of shortages can be
diminished through policy changes and the individual actions taken by businesses to attract and retain
employees. It is within the power of government, industry associations and tourism businesses to
significantly reduce these shortfalls. Doing so will allow the Canadian tourism sector to meet its full
economic potential.”

10
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Employment Profile’
In 2010-2011, 35.9% of graduates were employed in a full time position which related to this program of
study provincially

Travel/Tourism

Total Graduates: 1203 | Total Graduatesin Survey: 823 | Response Rate:=  £39% |

W 15 predutes were reported shter the warvey window bad doved. Wi geogram imforration for thaae pradiures bax boer ncduded wherever possdle,
thaxe padfiater e not Indeded i surwey resuka, xech ut repoas te

Programs in Travel/ Tourism
Total in
Total Totalin Labour

Programs Duration Grads Survey Force Collages

Evert Mamagement Post Dwplorm. 246 162 144 Algonquin, Comtannial, Conastoga, Mohawik,
Niagara, Senoca, Sr Sandford Haeming

Owutdoor Adventure Skiis | Year 33 24 13 Sir Sandford Flaming

Recrcational Tourtsm 2 Yaars 53 3l 25 Algonguin, Cambrian

Maragamant

Spoctal Evants Planning - 2 Yaars 179 12 9 Goorga Brown

Destiration Tourism

Toursm 1 Yaurs 36 25 18 Nigara

Toursm And Travd 2 Yaars &0 429 362 Algonguin, Cambrian, Centenntal,
Confederation, Fanstawa, Goorglan,
Humber, La Cis, Mohawk, Senca,
Shartdan, Sir Sandford Reming, St Clasr,
St Lawronto

Tourtsm Managemant 3 Yaars 25 16 13 Goorglan

Traval Counsalior | Year 3l 24 12 Camadors, Senoca

Summary of Survey Data

Program Clustar All Programs

Survay Population 823 50422

Labour Forca Partcigation a% 74%

Employmant Rate* 26% 83%

Employed Part-time® 0% 18%

Employad Full-ume® 6% 65%

Average Annual Earnings - Total $16,547 $33,199

Avarapa Arewal Eamings — Fomale $26.011 $31.897

Average Arreal Eamings — Male $29.079 $34,607

Grdumte Satishaction £9% 79%

Employar Sausfacon 3% 93%

3 Az 3 perzertape of gradhases i the hbowr lorce

176 Employmant Prelile: 2009-7010 Gradustee

" *Employment Profile.” Ontario. N.p., 2011. Web. 19 July 2012.
<http://www.tcu.gov.on.ca/pepg/audiences/colleges/serials/eprofile09-10/profile10.pdf>.
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Graduate Outcomes for Program Cluster (as a percentage of all respondents)

Top Five Industries of Employment

Employed Full-ume 55%

Employed Part-time | 7%

ii‘ﬁ |—— Unamglayed | 1%

Not in Laboar Force I7T%

= x
Administrative and Support Services 139 14.4%
Food Sarvices and Drinking Paces 75 13.2%
Accoemmodation Services 49 Bé%
Amusement, Gambling and Recraation Industries 28 4.9%
Clothing and Cothing Accassorias Storas 23 40%
Top Five Occupational Categories

= %
Traval Counsaliors 21 14.5%
Retll Salespersans and Sales Oarla 57 9.9%
Food and Bevarage Servers 43 T4%
Corfarance and Event Flannars Q2 73%
Hotad Front Desk Clarks 28 48%

Emplzyment Profile: 3009-2000 Cradustes 177
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Summary of Graduate Outcomes by Program

Full-time Fall-time Part-time Part-time
Employed, Empizycd. Employed, Employad, Not in
mum mmum Pnplmhhul my-u—uuc Unemployes  Labour Forcs
% x % # % » X
Evant Managaere so 305 so 309 n £8 4 8% CEEAECEEIE
Ouwedoor Adventure Skils - - 6 280 = - 4 167 3 125 11 458
Rocreasional Toortm T s 16l 3 97 - - 4 129 & 194
Management
Spacial Events Pamaing - 34 304 3 268 A & 143 i1 %8 13 I&
Demmacion Toutsm
Toursm & 240 7 280 3120 I 40 1 40 7 280
Tourtsm And Traved IS4 355 72 184 B &S & 110 S¢ 116 &7 156
Toursm f‘hrqsmmt 3 375 3 |28 | 63 2 125 1 63 3 188
Travel Counsatior i 123 B 333 | 42 - R - - 50
ANl Programe In Cluster 266 323 a8 228 55 67 84 102 93 113 137 164

Eamnings of Full-time Employed Participants
A A -  Median - Modian- A for Median for
vm wnﬂ verage for

Program Femalas Males Program

Event Managament §29.351 $35. 168 $29,900 $36.500 $300%0 $30.000
Qutdoor Advantura Skifls - $32715 - $31.286 $32715 $31.286
Recreational Tourtsm Managemant  $26,253 $23.829 $26,072 $22.995 $25.041 $15.550
Spechl Events Planming - $28.113 $33315 $29.330 $37543 328813 $293%
Destination Tourtsm

Tourism $24830 - $23,047 - $24,830 $23.047
Tourtsm And Traval $24203 $25.£37 $23.881 $25.029 $24414 $24.000
Tourism Mamapernant $22879 - $22,000 - $24.697 $25.000
Traval Counsalior $22713 - $17,559 - $27635 $22542
All Programs in Clustar $26,011 $19.079 $25,000 $18,000 $26 530 $15,029
178 Employment Prefile: 2005-1010 Gradustes
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Travel Tourism

Program Cluster Satisfaction

Graduate Satisfaction with the usefuness of his’har college eduction In achieving hishar poals aftar graduation:*

Vary Satisfiod 21%
Saishiad 48%

Naithar Satsfied
nor Dissatsfied 16%

|— Dissatisfied | 1%

Vary Dismusfiod 5%

YT pans sarucyored o the 3§

Employar Satisfaction with employoa overal colege preparation for the type of work halshe was doing*

Very Satisfled 49%
Satisfied 44%

Natther Sarisfad
nor Dissatisfiod 5%

| Desaasfiod 2%
I—, Very Desavisfiod 0%

* 117 erplopen mrscpated in this sarvey

Program Cluster Historical Data

0001 0102 0203 0304 0405 O05.06 0607 0708 0209 09-10
Grads Grads Grads Grads Grads Grads Grads Grads Grads Grads

Parconmga Employed B70% B57% B&EX BaeX B59% 297X E97X  BAXX  BSIXN  844%
Porcontape Employed ~ 737%  743%  752% 744X 716X 764% 754% 719% 1% 46X
Full-dme

Porcontage Employed ~ 464%  495%  441%  454%  476% S09% 534%  495% 3% 248X
Full-time Ralated jobs
Average Annual Salary  $21,580 $22405 $22903 $23573 $24.304 $25,148 $25714 $7.219 $26760 $26317
Full-yme Rehtod jobs

Emplaymest Profile: 2009-2010 Gradustes 179
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Working in Canada
Travel Counsellors (NOC — 6431)®
o Ontario Rating: Not Available
e Wage Range by Region:

Location Wage ($/hr)

Low Median | High
Ontario 10.25 14.77 24.52
Hamilton--Niagara Peninsula Region N/A N/A N/A
Kingston - Pembroke Region 10.25 14.77 24.52
Kitchener--Waterloo--Barrie Region 10.25 14.77 24.52
London Region 10.25 14.77 24.52
Muskoka-Kawarthas Region 10.25 14.77 24.52
Northeast Region 10.25 14.77 24.52
Northwest Region 10.25 14.77 24.52
Ottawa Region N/A N/A N/A
Stratford--Bruce Peninsula Region 10.25 14.77 24.52
Toronto Region 10.25 14.77 24.52
Windsor-Sarnia Region 10.25 14.77 24.52

Working in Canada
Tour and Travel Guides (NOC — 6441)°
o Ontario Rating: Not Available
e Wage Range by Region:

Location Wage ($/hr)

Low Median | High
Ontario 10.25 14.77 24.52
Hamilton--Niagara Peninsula Region N/A N/A N/A
Kingston - Pembroke Region 10.25 14.77 24.52
Kitchener--Waterloo--Barrie Region 10.25 14.77 24.52
London Region 10.25 14.77 24.52
Muskoka-Kawarthas Region 10.25 14.77 24.52
Northeast Region 10.25 14.77 24.52
Northwest Region 10.25 14.77 24.52
Ottawa Region N/A N/A N/A
Stratford--Bruce Peninsula Region 10.25 14.77 24.52
Toronto Region 10.25 14.77 24.52
Windsor-Sarnia Region 10.25 14.77 24.52

& "Travel Counsellors (NOC 6431)." Working In Canada. N.p., n.d. Web. 9 Aug. 2012.
<http://www.workingincanada.gc.ca/report-
eng.do?area=8792&lang=eng&noc=6431&action=final&In=p®ionKeyword=Peterborough%2C+Ontario&s=1&source=2&titleK
eyword=travel+agent#wages>.

®"Tour and Travel Guides (NOC 6441)." Working In Canada. N.p., n.d. Web. 9 Aug. 2012.
<http://www.workingincanada.gc.ca/report-
eng.do?area=8792&lang=eng&noc=6441&action=final&In=p&regionKeyword=Peterborough%2C+Ontario&s=1&source=2&tit
leKeyword=adventure+travel+site+interpreter#wages>.
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http://www.workingincanada.gc.ca/report-eng.do?area=6261&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8961&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27236&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27234&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8792&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=6363&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8848&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=9193&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27235&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=9219&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27233&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=6261&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8961&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27236&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27234&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8792&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=6363&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8848&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=9193&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27235&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=9219&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27233&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
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| Competitive Analysis10 ‘ |

The following information consists of OCAS yearly fall application and registration data as well as a
conversion ratio for each program under this category:

Certificate

e Canadore had the best ratio in 2011 (4:1), which is better than the system’s (5:1) and Seneca
has the lowest ratio (7:1)

Diploma

e Fleming’s ratio was equal to the system’s (5:1) in 2011, and the only direct competitor with a
better ratio than the system is Georgian (4:1)

e La Cite and Niagara had the best ratio in 2011 (3:1), and Centennial had the lowest (9:1)

Advanced Diploma

e Georgian’s ratio in 2011 for this program was 5:1

Degree
e Humber’s ratio in 2011 was relatively low at 14:1

Certificate

CANADORE 83 18 a1 88 20 41 110 33 31 99 28 41 83 20 41
SENECA 0 0 12 1 121 68 10 7 84 12 71
ST. GLAIR 12 0 0 0 0

Total 95 18 5:1 88 20 4:1 122 34 4:1 167 38 4:1 I 167 32 5:1

10 Application data obtained from OCAS College Count Cube October 19, 2011

Registration data obtained from the Program Counts by Applicant Type Report (RPT0050P) in the OCAS

Reporting and Analytics Cube December 7, 2011.

Some programs/colleges may not be included because they were missing MCU codes in the OCAS dataset

Prepared by Fleming Data Research (07-2012)
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Diploma

Tourism and Travel (53205)

ALGONQUIN 526 124 41 456 129 41 450 129 311 394 90 41 350 84 4
CAMBRIAN 88 15 6:1 101 14 71 126 23 5 o7 15 B 4

CENTENNIAL 249 28 911 270 33 8 313 44 T 274 44 B 277 32 o
CONFEDERATION 149 29 511 17 3 4:1 122 31 41 130 29 4 1z 18 71
FANSHAWE 428 70 6:1 438 9 5:1 416 84 T 403 83 51 387 83 4
FLEMING 229 45 511 217 46 51 212 47 51 191 48 4 154 33 51
GEORGIAN 260 49 511 231 59 4n 190 36 5 201 46 41 194 45 411
HUMBER a7z 72 51 456 125 41 396 103 411 377 110 3 424 112 4
LA CITE COLLEGIAL| 121 32 41 84 29 3 95 35 a1 103 31 3 14 41 3
LOYALIST 86 15 61 40 0 0 0

MOHAWK 439 88 511 443 88 51 387 95 411 318 67 51 325 72 5
NIAGARA 225 46 511 231 64 41 173 47 4 163 37 4 12 36 31
SENECA 980 185 51 959 182 5 696 121 61 868 134 5 650 132 5
SHERIDAN 487 81 6:1 435 69 6 77 55 T 326 85 51 1 67 5
ST. GLAIR 169 27 6:1 206 37 6 164 43 41 186 42 41 188 41 41
Total 4808 906 51 4684 997 54 4117 873 51 311 841 5 3630 s00 51

Advanced Diploma

GEORGIAN a4 24 41 78 15 51 a0 24 31 68 18 41 50 10 51
T
Total 84 24 4:1 78 15 5:1 80 24 3:1 66 18 4:1 50 10 5:1
Degree

|HUMBEF|

14:1

141 ‘

| Total

14:1 ‘
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Financial Analysis

e WEAK

Source: Program Costing Analysis 2010/2011

Contribution to Overhead: 28.4%

e  Program Weight: 1.00
e Funding Unit: 1.90

Key Performance Indicators

Source: Key Performance Indicator Summary 5 Year Historical Overview KPIl Data from Reporting Years

2008-2012

KPI1-Graduation Rate
KPI2-Working

KPI13-Working Related

KPl4-Grad. Satisfaction
KPI8-Student Satisfaction-Learning
KP19-Student Satisfaction- Teachers
KPI11-Grad. Satisfaction-Program

Resource Analysis
Equipment

Staffing

Space

18

-6% below system
-2% below system
-1% below system
+9% above system
+3% above system
+4% above system
+4% above system



; ; Tourism and Travel (53205)
Key Research Findings

Appendix

The following is the original environmental scan conducted by the Library
Researchers to form the basis of the previous summary of Key Research
Findings Report.

Tourism and Travel

| have included two NOC codes in this research, NOC 6431 Travel
agents/counsellors/guides/consultants and NOC 6441 Tour and Travel guides.

Overview of the Profession:
NOC 6431: Travel agents/counsellors/guides/consultants

Travel counsellors perform some or all of the following duties:
e Provide travel information to clients regarding destinations, transportation and accommodation
options and travel costs, and recommend suitable products
e Plan and organize vacation travel for individuals or groups
e Make transportation and accommodation reservations using computerized reservation and
ticketing system
e Sell single fare tickets and package tours to clients
e Promote particular destinations, tour packages and other travel services
e Investigate new travel destinations, hotels and other facilities and attractions
e Provide travel tips regarding tourist attractions, foreign currency, customs, languages and travel
safety.
Common Job Titles
e travel agent
e travel consultant
e travel counsellor

Typical Employers
e travel agencies
e transportation and tourism firms
e hotel chains

NOC 6441: Tour and Travel Guides
Tour guides perform some or all of the following duties:
e Transport or escort individuals or groups on tours of cities, waterways and industrial and other
establishments
e Describe points of interest, answer questions and supply information
e Provide historical and cultural facts related to the site
e May collect admission fees and sell souvenirs.
Travel guides perform some or all of the following duties:
e Escortindividuals and groups on vacation and business trips
e Ensure that reservations for transportation and accommodations are confirmed and that
prepared itineraries are met
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e Visit and describe points of interest and plan and carry out recreational activities
e Resolve problems with itineraries, service and accommodations.
Common Job Titles
e adventure travel site interpreter
e caléche driver
e factory tour guide
e industrial site interpreter
sightseeing guide
tour guide
tourist guide
travel guide

Typical Employers
e tour operators
e resorts and other establishments
o self-employed

Labour Market
Working in Canada

NOC 6431 and NOC 6441:

1. Employment potential for the Kawartha Region is Not Available. (Working in Canada)
http://www.workingincanada.gc.ca/report-
eng.do?lang=eng&noc=6441&area=8792&titleKeyword=tour+guide&regionKeyword=Peterborough,+0On
tario&source=2&action=final

HRDSC

NOC 6431 Travel Agents
2. National Outlook 10 year Projection (2011-2020)

Occupations in this group Travel Counsellors (6431),Pursers and Flight
Attendants (6432),Airline Sales and Service

Agents (6433),Ticket and Cargo Agents and

Related Clerks (except Airline) (6434),Hotel

Front Desk Clerks (6435)

Employment (non-student) in 2010 65,834
Median age of workers in 2010 38.4
Average Retirement Age in 2010 63

3. For Occupations In Travel And Accommodation, over the 2011-2020 period, job openings
(arising from expansion demand and replacement demand) are expected to total 15,300 and
16,790 job seekers (arising from school leavers, immigration and mobility) are expected to be
available to fill the job openings.
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http://www.workingincanada.gc.ca/report-eng.do?lang=eng&noc=6441&area=8792&titleKeyword=tour+guide&regionKeyword=Peterborough,+Ontario&source=2&action=final
http://www.workingincanada.gc.ca/report-eng.do?lang=eng&noc=6441&area=8792&titleKeyword=tour+guide&regionKeyword=Peterborough,+Ontario&source=2&action=final
http://www.workingincanada.gc.ca/report-eng.do?lang=eng&noc=6441&area=8792&titleKeyword=tour+guide&regionKeyword=Peterborough,+Ontario&source=2&action=final
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Based on projections and considering that there was a surplus of labour in this occupation, it is expected
that there will be more job seekers than job openings over the 2011-2020 period. More than 80% of job
openings for the projection period will arise from retirements. Even though workers in this occupation
are younger than in most occupations, over 12,000 openings will be created by departures for
retirement. Furthermore, although there will be no expansion demand over the projection period, this is
an improvement over what was observed during the previous decade when employment dropped. As
for labour supply, school leavers will account for the majority of job seekers over the 2011-2020 period.
In fact, school leavers will far outnumber job openings. However, in the past many workers left this
occupation. This will continue to be the case over the projection period. As the skills required for this
occupation are relatively generic, many workers enter this occupation while searching for employment
in other occupations that better match their career goals. Moreover, the difficult conditions in this
occupation lead many workers to leave it for another occupation.

4. Over the 2008-2010 period, this occupation experienced a decrease in employment and a large
increase in the unemployment rate, which rose to 9.1% in 2010. Wages remained stable and
relatively low. According to key labour market indicators, the number of job seekers was more
than sufficient to fill the job openings in this occupation.

5. According to Employment Ontario the Opportunities for employment in this occupation are
expected to be limited over the period from 2009 to 2013.

6. According to Employment Ontario (Estimates 2006), 10% of workers in this group were self-
employed and 79% Full-Time.

7. Local wage for Peterborough/Kawartha Region 2010:

Low: $10.25 Average: $14.77 High: $24.52
http://www.workingincanada.gc.ca/report-
eng.do?area=8792&lang=eng&noc=6431&action=final&regionKeyword=Peterborough%2C+Ontario&s=
1&source=0&titleKeyword=travel+agent#report tabs container2

NOC 6441: Tour Guide: This NOC code is not found in

2. National Outlook 10 Year Projection (2011- 2020)

Occupations in this Group: Tour and Travel Guides (6441),0utdoor Sport and
Recreational Guides (6442),Casino Occupations
(6443)

Employment (non-student) in 2010 15,600

Median Age of workers in 2010 36.1

Average Retirement Age in 2010 63

3. For Tour And Recreational Guides And Amusement Occupations, over the 2011-2020 period,

job openings (arising from expansion demand and replacement demand) are expected to total 5,900
and 8,368 job seekers (arising from school leavers, immigration and mobility) are expected to be
available to fill the job openings.

Based on projections and considering that there was surplus labour supply in this occupation, it is
expected that this occupation will continue to have surplus supply. In other words, the number of job
seekers will be more than sufficient to fill the job openings over the 2011-2020 period. Job openings will
arise from both new positions due to economic growth and replacement needs due to retirement.
Employment growth will be greater than the average for all occupations over the projection period.
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http://www.workingincanada.gc.ca/report-eng.do?area=8792&lang=eng&noc=6431&action=final&regionKeyword=Peterborough%2C+Ontario&s=1&source=0&titleKeyword=travel+agent#report_tabs_container2
http://www.workingincanada.gc.ca/report-eng.do?area=8792&lang=eng&noc=6431&action=final&regionKeyword=Peterborough%2C+Ontario&s=1&source=0&titleKeyword=travel+agent#report_tabs_container2
http://www.workingincanada.gc.ca/report-eng.do?area=8792&lang=eng&noc=6431&action=final&regionKeyword=Peterborough%2C+Ontario&s=1&source=0&titleKeyword=travel+agent#report_tabs_container2
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With regard to labour supply, the majority of job seekers will come from the school system. A rather
significant proportion of job seekers will also come from immigration.

4, Over the 2008-2010 period, this occupation experienced a significant drop in employment, but
the unemployment rate fell as well. Nevertheless, the unemployment rate for this occupation remained
relatively high at nearly 8.8% in 2010. The average hourly wage increased more quickly than the average
for all occupations. According to key labour market indicators, the number of job seekers was more than
sufficient to fill the job openings in this occupation.

5.& 6. NOC 6441 is not available in Ontario Job Futures.

7. Local wages were not available. Wages for Ontario 2010:

Low: $10.00 Average: $12.00 High: $16.79
http://www.workingincanada.gc.ca/report-
eng.do?area=8792&lang=eng&noc=6441&action=final&In=p&regionKeyword=Peterborough%2C+Ontari
0&s=1&source=0&titleKeyword=tour+guidef#fwages

US Bureau of Labour
http://www.bls.gov/oco/ocos211.htm#outlook

NOC 6431 Travel Agent
Job Outlook

Employment Change. Employment of travel agents is projected to grow by 10 percent from 2010 to
2020, about as fast as the average for all occupations.

Clients who want customized travel experiences, such as adventure tours, will continue to require the
expertise of agents. However, the ability of travelers to research vacations and book their own trips
using the Internet is expected to continue to suppress demand for travel agents.

Job Prospects. Job prospects should be best for travel agents who specialize in specific destinations or
particular types of travelers, such as groups with a special interest or corporate travelers.

NOC 6441: Tour Guides
Job Outlook

Employment Change. Not available.
Job Prospects. Not available.

Canadian Tourism Human Resource Council Report:
The Future of Canada’s Tourism Sector: Shortages to Resurface as Labour Market Tightens

Industry Standards:

22


http://www.workingincanada.gc.ca/report-eng.do?area=8792&lang=eng&noc=6441&action=final&ln=p&regionKeyword=Peterborough%2C+Ontario&s=1&source=0&titleKeyword=tour+guide#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8792&lang=eng&noc=6441&action=final&ln=p&regionKeyword=Peterborough%2C+Ontario&s=1&source=0&titleKeyword=tour+guide#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8792&lang=eng&noc=6441&action=final&ln=p&regionKeyword=Peterborough%2C+Ontario&s=1&source=0&titleKeyword=tour+guide#wages
http://www.bls.gov/oco/ocos211.htm#outlook
http://cthrc.ca/en/research_publications/~/media/Files/CTHRC/Home/research_publications/labour_market_information/Supply_Demand/SupplyDemand_Report_Current_EN.ashx
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NOC 6431 and NOC 6441:
These occupations are not regulated in any Canadian province.

Professional Associations:

Association of Canadian Travel Agencies
Canadian Association of Tour Operators
Canadian Institute of Travel Counsellors
Canadian Tourism Human Resource Council
Ontario Tourism Education Council
Tourism Industry Association of Canada
Travel Industry Council of Ontario

Employment Requirements:

NOC 6431 Travel Agents:
Employment requirements are prerequisites generally needed to enter an occupation.

e Completion of secondary school is usually required.

e Acollege diploma or vocational training in travel or tourism is usually required.

e Certification with the Canadian Institute of Travel Counsellors (CITC) may be required. This
certification is granted after completion of a 60 credit requirement obtained through any
combination of work experience, training and education, and successful completion of the
advanced exam.

[ Source: National Occupational Classification 2006 - HRSDC ]
NOC 6441 Tour Guides
Employment requirements are prerequisites generally needed to enter an occupation.

e On-the-job training is provided.

e Knowledge of both official languages or an additional language may be required for some
positions in this group.

[ Source: National Occupational Classification 2006 - HRSDC ]

Educational Programs Leading to this Occupation
NOC 6431 Travel Agents

Employment in this area may require a combination of education, experience or other attributes.
Completion of secondary school is recommended. A college diploma or vocational training in travel or
tourism is usually recommended. Certification with the Canadian Institutes of Travel Counsellors (CITC)
is an asset. A Certified Travel Counsellor designation is granted after the completion of mandatory
courses, examinations and work experience. The extensive use of computerized reservation systems,
booking systems and retrieval of information on destinations using the Internet requires that persons in
these occupations develop the appropriate skills. As well, employers are increasingly emphasizing
marketing skills as an essential ingredient for a successful travel consultant.

NOC 6441: Tour Guides — no information provided
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http://www.acta.ca/
http://www.cato.ca/
http://www.citc.ca/content/en/index-e.asp
http://cthrc.ca/en
http://www.otec.org/
http://www.tiac.travel/
http://www.tico.ca/
http://www5.hrsdc.gc.ca/NOC/English/NOC/2006/QuickSearch.aspx?val65=6431
http://www5.hrsdc.gc.ca/NOC/English/NOC/2006/QuickSearch.aspx?val65=6441
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Educational Competitors

Individual Community College/Institute Information
(Click on Program Title to view college Program page)

14 Colleges currently offering this diploma program (including Fleming). There are also many
variations and other options available.

Algonquin

Bachelor of Hospitality and Tourism Management — Degree
e Co-op
e Mobile learning program
e 4years

Tourism and Travel — Diploma

Canadore
Ecotourism — certificate

Centennial
Hospitality & Tourism Administration — Advanced diploma

Tourism and Travel - Diploma
e 3 semesters, 1 year

Tourism Management — Cultural & Heritage Tourism - Diploma

Conestoga
Hospitality & Tourism Management — Diploma
e Co-op

Confederation
Tourism & Travel — Adventure & Ecotourism — Diploma
e Co-op

Durham
Hospitality Management — Hotel, Restaurant and Tourism — Diploma

Fanshawe
Tourism & Travel — Diploma
e Co-op

Fleming
Tourism & Travel — Diploma
e Advanced standing available

George Brown
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http://www.humber.ca/program/bachelor-commerce-hospitality-and-tourism-management
http://www2.algonquincollege.com/hospitalityandtourism/program/tourism-and-travel/
http://www.canadorec.on.ca/programs-courses/ecotourism
http://www.centennialcollege.ca/Programs/ProgramOverview.aspx?Program=1805
http://www.centennialcollege.ca/Programs/ProgramOverview.aspx?Program=1824
http://www.centennialcollege.ca/Programs/ProgramOverview.aspx?Program=1809
http://www.conestogac.on.ca/fulltime/1023C.jsp
http://www.confederationc.on.ca/tourism/
http://www.durhamcollege.ca/programs/hospitality-management-hotel-restaurant-and-tourism/
http://www.fanshawec.ca/programs-courses/full-time-programs/ttc3
http://flemingcollege.ca/programs/tourism-and-travel
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Hospitality, Tourism & Leisure — Diploma

Georgian
Tourism & Travel — Diploma
e Co-0p

Humber
Bachelor of Commerce — Hospitality and Tourism Management — Degree
e 8 semesters + one paid work term

Hospitality and Tourism Operations Management — Graduate Certificate

Tourism and Hospitality — Business Applications - Diploma

Tourism Management — Travel Industry Services — Diploma

Mohawk
Tourism & Travel — Diploma

Niagara
Tourism Management — Business Development — Diploma
e Co-0p

Seneca
Travel — Tourism Operations — Certificate

Tourism & Travel — Diploma
e QOptional co-op

Tourism & Travel — Flight Services Option — Diploma
e QOptional co-op

Sheridan
Tourism & Travel — Diploma
e 2 years or 16 months continuous

St. Clair
Tourism & Travel — Diploma
e Students have the option of spending semester 4 at Disney World in Orlando, Florida, working,
living and earning St. Clair College and Central Michigan University credits

St. Lawrence
Hospitality & Tourism Management — Diploma
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http://www.georgebrown.ca/H110-2012-2013/
http://www.georgianc.on.ca/programs/TRVL/outline/
http://www.humber.ca/program/bachelor-commerce-hospitality-and-tourism-management
http://www.humber.ca/program/hospitality-and-tourism-operations-management
http://www.humber.ca/program/tourism-and-hospitality-management-business-applications
http://www.humber.ca/program/tourism-management-travel-industry-services-formerly-tourism-and-travel
http://www.mohawkcollege.ca/business-programs/tourism-travel-diploma.html?utm_source=ontariocolleges&utm_medium=linkback&utm_campaign=2011-2012
http://www.niagaracollege.ca/content/Programs/HospitalityandTourism/TourismManagementBusinessDevelopmentCoop.aspx
http://www.senecacollege.ca/fulltime/TTO.html
http://www.senecacollege.ca/fulltime/TIS.html
http://www.senecacollege.ca/fulltime/TFS.html
http://www.sheridancollege.ca/Programs%20and%20Courses/Full-Time%20Programs/Programs%20A-Z%20Index/Tourism%20and%20Travel.aspx
http://www.stclaircollege.ca/programs/postsec/tourism/
http://www.stlawrencecollege.ca/index.aspx?iPageID=139&iMenuID=6&progId=470
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Employment Postings:

On June 12, 2012, there were 11 postings for the province of Ontario and none for the Peterborough
area. Most of the positions were in tourism settings but companies wanted sales and marketing
candidates.

Job Number: 6469927

Title: Tour guide (Tour guide Pavilion Pelee Island) (NOC: 6441)

Terms of Employment: Seasonal, Full Time, Weekend, Day

Salary: $10.75 Hourly for 40 hours per week, Bonus, Commission

Anticipated Start Date: As soon as possible

Location: Kingsville, Ontario (1 vacancy)

Skill Requirements:

Education: Completion of high school, Some college/CEGEP/vocational or technical training, Completion
of college/CEGEP/vocational or technical training, Some university, Completion of university

Credentials (certificates, licences, memberships, courses, etc.): Driver's License
Experience: Experience an asset

Languages: Speak English, Read English, Write English

Type of Guide: On-site local guide

Type of Tours: Walking tours

Number of Tours Guided: 1 - 4

Geographical Areas of Specialization: Canada

Specific Skills: Describe points of interest, Develop and deliver commentaries, Attend to customers'
special needs

Additional Skills: Drive sightseeing or tour vehicle

Work Conditions and Physical Capabilities: Fast-paced environment, Work under pressure, Tight
deadlines, Repetitive tasks, Physically demanding, Attention to detail, Combination of sitting, standing,
walking, Standing for extended periods, Walking, Bending, crouching, kneeling

Work Site Environment: Outdoors

Work Location Information: Rural area, Remote location, On-site customer service
Transportation/Travel Information: Valid driver's licence

Essential Skills: Reading text, Document use, Numeracy, Writing, Oral communication, Working with

others, Problem solving, Decision making, Critical thinking, Job task planning and organizing, Significant
use of memory, Finding information, Computer use, Continuous learning
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Other Information:The position is on Pelee Island, Jun to Sept 3/12 at Pelee Island Winery Pavilion you
will have your own accomm provided by PIW free of charge. Ferry charges will be paid by PIW once
every 2 weeks.

Employer: Pelee Island Winery

How to Apply:

Please apply for this job only in the manner specified by the employer. Failure to do so may result in
your application not being properly considered for the position.

By Mail:

455 Seacliff Dr, County Rd 20
Kingsville, Ontario

N9Y 2K5

By Fax: (519) 733-6553

By E-mail: carol@peleeisland.com
Advertised until: 2012/06/21

Job Number: 6466393

Title: Travel agent (Experience Required) (NOC: 6431)

Terms of Employment: Permanent, Full Time, Weekend

Salary: $20,000.00 to $25,000.00 Yearly for 45 hours per week, Commission
Anticipated Start Date: As soon as possible

Location: Toronto Centre, Ontario (1 vacancy)

Skill Requirements:

Education: Completion of college/CEGEP/vocational or technical training

Credentials (certificates, licences, memberships, courses, etc.): Not required
Experience: 5 years or more
Languages: Speak English, Read English, Write English

Travel Bookings: Leisure travel, Individual travel, Group travel, Domestic travel, International travel,
Cruise travel, Adventure travel

Business Equipment and Computer Applications: MS Word, Travel software packages

Computer Reservation Systems: Apollo, Sabre

Geographical Areas of Specialization: Canada, United States, Western Europe, Central Europe, Eastern
Europe, Northern Europe, Mexico and Central America, South America, Caribbean, Africa, North Pacific,
South Pacific, Asia

Work Setting: Retail travel agency, Wholesale travel agency

Specific Skills: Prepare travel packages, Investigate new travel areas, hotels and other amenities, Sell
travel products and travel insurance, Prepare marketing materials, Provide customers with travel
information and other details such as regulations, duty free allowances, health risks and requirements,

attractions and special events, Make arrangements for customers with special needs, Calculate costs,
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process refunds and attend to other financial transactions, Process and document bookings manually,
Process and document bookings using computer systems, Attend to cancellations and schedule changes,
Develop contact lists

Additional Skills: Perform general office duties, Manage difficult situations with customers

Work Conditions and Physical Capabilities: Tight deadlines, Repetitive tasks, Attention to detail, Sitting,
Work under pressure

Transportation/Travel Information: Travel expenses not paid by employer

Essential Skills: Reading text, Document use, Numeracy, Writing, Oral communication, Working with
others, Problem solving, Decision making, Critical thinking, Job task planning and organizing, Significant
use of memory, Finding information, Computer use, Continuous learning

Employer: Travelair International Inc.

How to Apply:

Please apply for this job only in the manner specified by the employer. Failure to do so may result in
your application not being properly considered for the position.

By E-mail: info@etravelair.com
Web Site: http://www.etravelair.com
Advertised until: 2012/06/19

Job Number: 6484898

Title: Sales manager, package tours (Sales Manager (Travel and Trade)) (NOC: 0611)

Terms of Employment: Permanent, Full Time, Day

Salary: $40,000.00 Hourly for 40 hours per week, Commission, Other Benefits, Medical Benefits, RRSP
Benefits

Anticipated Start Date: As soon as possible

Location: Niagara-on-the-Lake, Ontario (1 vacancy)

Skill Requirements:

Education: Completion of high school, Completion of college/CEGEP/vocational or technical training

Credentials (certificates, licences, memberships, courses, etc.): Not applicable
Experience: 2 years to less than 3 years

Languages: Speak English, Read English

Work Setting: Tourism services, Business services

Business Equipment and Computer Applications: Windows, General office equipment, Word processing
software, Spreadsheet software, Presentation software

Staff Responsibility: 1 - 20
Area of Specialization: Sales, Marketing
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Specific Skills: Plan, organize and direct daily operations, Plan, develop and implement communications
strategies, Plan, direct and monitor activities of sales department, Plan and direct advertising and
marketing campaigns, Prepare reports, Generate ideas for products / services development, Develop
promotional materials, Conduct site visits, Interact and communicate with corporate clients

Security and Safety: Basic security clearance

Work Conditions and Physical Capabilities: Fast-paced environment, Work under pressure, Tight
deadlines, Attention to detail

Transportation/Travel Information: Own transportation
Work Location Information: Remote location
Ability to Supervise: 10 people or less

Essential Skills: Reading text, Numeracy, Writing, Oral communication, Working with others, Problem
solving, Decision making, Critical thinking, Job task planning and organizing, Significant use of memory,
Finding information, Computer use

Employer: Vintage Hotels

How to Apply:

Please apply for this job only in the manner specified by the employer. Failure to do so may result in
your application not being properly considered for the position.

In Person between 9:00 and 17:00:

48 John Street

Niagara-on-the-Lake, Ontario

LOS 1J0

By E-mail: hr@vintage-hotels.om

Online: http://www.vintage-hotels.com
Web Site: http://www.vintage-hotels.com
Advertised until: 2012/06/29

Job Number: 6482553

Title: Marketing co-ordinator (Marketing Coordinator) (NOC: 0611)

Terms of Employment: Permanent, Full Time

Salary: $30,000.00 Yearly for 40 hours per week, Other Benefits, Medical Benefits, Dental Benefits,
Disability Benefits, Life Insurance Benefits, Group Insurance Benefits, Vision Care Benefits
Anticipated Start Date: As soon as possible

Location: Toronto, Ontario (1 vacancy)

Skill Requirements:

Education: Completion of high school, Completion of college/CEGEP/vocational or technical training,
Completion of university

Credentials (certificates, licences, memberships, courses, etc.): Not required
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Experience: 1 year to less than 2 years
Languages: Speak English, Read English, Write English

Work Setting: Retail / wholesale sales and services, Tourism services, Travel wholesalers, Business
services, Private sector

Staff Responsibility: Not required
Area of Specialization: Sales, Marketing, Market research, Media relations, Communication

Specific Skills: Plan, organize and direct daily operations, Assign, co-ordinate and review projects and
programs, Plan, develop and implement communications strategies, Establish distribution networks for
products and services, Plan and direct events for fund raising campaigns, Prepare reports, Advise senior
management, Evaluate markets, Develop promotional materials, Participate in trade shows

Work Conditions and Physical Capabilities: Fast-paced environment, Work under pressure, Tight
deadlines, Attention to detail

Essential Skills: Reading text, Writing, Oral communication, Working with others, Job task planning and
organizing, Finding information, Computer use, Continuous learning

Other Information:Combine your love of travel and your passion for marketing and work with Canada's
top retail travel brands, including The Adventure Travel Company and Merit Vacations.

Employer: Merit Travel Group Inc

How to Apply:

Please apply for this job only in the manner specified by the employer. Failure to do so may result in
your application not being properly considered for the position.

By E-mail: resume@merit.ca

Web Site: http://www.merit.ca

Advertised until: 2012/06/12

Job Number: 6478725

Title: Sales and marketing manager (NOC: 0611)

Terms of Employment: Permanent, Full Time, Day

Salary: $32,500.00 to $37,500.00 Yearly for 40 hours per week, Bonus, Other Benefits, Mileage Paid,
Medical Benefits, Dental Benefits, Disability Benefits, Group Insurance Benefits
Anticipated Start Date: As soon as possible

Location: Ottawa East, Ontario (1 vacancy)

Skill Requirements:

Education: Some college/CEGEP/vocational or technical training, Completion of university

Credentials (certificates, licences, memberships, courses, etc.): Not required
Experience: No experience

Languages: Speak English, Speak French, Read English, Read French, Write English, Write French
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Work Setting: Tourism services

Business Equipment and Computer Applications: Windows, General office equipment, Electronic mail,
Word processing software, Spreadsheet software, Database software

Staff Responsibility: 1 - 20
Area of Specialization: Sales, Marketing, Public relations

Specific Skills: Plan, direct and monitor activities of sales department, Plan and direct publicity or media
events, Plan and direct events for fund raising campaigns, Plan and direct advertising and marketing
campaigns, Oversee the analysis of sales data and information, Prepare reports, Advise senior
management, Generate ideas for products / services development, Evaluate markets, Develop
promotional materials, Negotiate large contracts, Maintain existing accounts and generate new
accounts, Interact and communicate with corporate clients

Work Conditions and Physical Capabilities: Fast-paced environment, Work under pressure, Tight
deadlines, Attention to detail

Transportation/Travel Information: Own transportation, Willing to travel, Willing to travel regularly,
Willing to travel overnight, Valid driver's licence, Travel expenses paid by employer

Work Location Information: Various locations
Ability to Supervise: 1 to 2 people

Essential Skills: Reading text, Document use, Oral communication, Working with others, Decision
making, Critical thinking, Job task planning and organizing, Computer use, Continuous learning

Other Information:Dual responsibility, Sales Coordinator for both the WelcomINNs Hotel Ottawa, and
the University of Ottawa(Residence).

Employer: Apollo Receivership Ltd OP. WelcomINNS Hotel Ottawa

How to Apply:

Please apply for this job only in the manner specified by the employer. Failure to do so may result in
your application not being properly considered for the position.

By Mail:

1220 Michael Street

Ottawa, Ontario

K1) 7T1

In Person between 9:00 and 17:00:

1220 Michael Street

Ottawa, Ontario

K1) 7T1

By E-mail: wkirkpatrick@welcominns.com
Advertised until: 2012/06/30

Job Number: 6467755
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Title: Marketing co-ordinator (marketing coordinator) (NOC: 0611)

Terms of Employment: Permanent, Full Time, Weekend, Day

Salary: $11.00 to $12.00 Hourly for 40 hours per week, Other Benefits

Anticipated Start Date: As soon as possible

Location: Niagara Falls, Ontario (1 vacancy)

Skill Requirements:

Education: Completion of college/CEGEP/vocational or technical training, Some university, Completion
of university

Credentials (certificates, licences, memberships, courses, etc.): Not required
Experience: 1 year to less than 2 years

Languages: Speak English, Read English, Write English

Work Setting: Tourism services, Business services

Business Equipment and Computer Applications: Windows, General office equipment, Word processing
software, Spreadsheet software, Presentation software, Desktop publishing software

Staff Responsibility: Not required
Area of Specialization: Sales, Marketing, Advertising, Public relations, Market research, Media relations

Specific Skills: Plan and direct publicity or media events, Prepare reports, Advise senior management,
Generate ideas for products / services development, Evaluate markets, Conduct site visits, Write
Request for Proposals (RFP's), Ability to make cold calls, Interact and communicate with corporate
clients

Own Tools/Equipment: Cellular phone
Transportation/Travel Information: Own vehicle, Valid driver's licence
Work Location Information: Various locations

Essential Skills: Document use, Oral communication, Working with others, Problem solving, Decision
making, Critical thinking, Finding information, Computer use, Continuous learning

Employer: Spadafora Hospitality Management

How to Apply:

Please apply for this job only in the manner specified by the employer. Failure to do so may result in
your application not being properly considered for the position.

In Person between 9:00 and 17:00:
5234 ferry street

niagara falls, Ontario

L2G,1R5

By Fax: (905) 374-1996
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By E-mail: sales@niagarafallsbaymont.com
Advertised until: 2012/06/20

Job postings from http://www.hcareers.ca/
Very few Ontario postings on June 12, 2012. Here are a few examples:

Travel Agent Manager

CA - ON - Toronto
Contact

Company Name:
Phone:
Mailing Address:

Contact Type:
Job Description:

Job Requirements:
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Me to We
416.925.5894

225 Carlton St
Toronto, ON, CA M5A 212

Employer
The duties of this position include, but are not limited to, the following:

* Oversee and support the travel agency's systems, and the staff within it

* Lead training and system set up for new staff

* Reports to director weekly and monthly on financials and travel bookings

* Help trouble-shoot and problem solve issues with clients and internally with the team

* Coordinate travel with executive staff

* Coordinate the travel logistics of Me to We Trips clientele via our online option and traditional
client networks which includes booking group and individual travel to diverse domestic and
international destinations

* Organize, administer and file all affiliated paperwork and correspondence with clients and for the
organization.

* Interact with staff and clients to meet their travel needs, especially around our annual We Day
events that Me to We helps to organize for Free The Children in providing discounted or free travel
services. This requires organizing travel for 200 staff across North America and many of our guests
during this time

* Ability to work evenings and weekends as required, especially around We Day from September to
November of each year

* Strong commitment to teamwork.

* Carry out general office tasks, special projects and other duties as required.

Applicants must have the following qualifications as a minimum:

* They must be TICO certified.

*Possess a degree preferably in Travel or Tourism from an accredited College or University.

* Have a minimum of 3 years experience in an Ontario travel agency, preferably with corporate
background.

* Have working knowledge of MySabre and Amadeus CRS software

* Experience with Customer Relationship Management tools and invoicing systems such as Client
Majic

* Web management for our internal travel search engine including but not limited to price and
content management, knowledge of PCl compliance combined with a high level of customer service
and attention to detail
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Management
Position?

Entry-Level
Position?
Work Permit
Needed?

Job Available:

* Strong knowledge of World Geography.

* Possess strong organizational and administrative skills.

* Possess the ability to book group and individual travel to diverse international destinations.
Possess an ability to work inclusively with people of diverse backgrounds, interests and abilities.
* Proven ability to take initiative and manage high-stress situations.

* Proven ability to multi-task in a demanding and fast-paced work environment

* Possess excellent oral and written communication and public speaking skills.

* Carry a positive attitude and ability to work as a team player and work well independently.

* Experience working with basic word processing and financial software (e.g., Microsoft Word,
Microsoft Excel) and knowledge of databases

* International travel experience.

* Possess a valid driver's license

* Eligible to work in Canada

Yes
No

Applicants who do not already have legal permission to work in Canada will not be considered.

Immediately

Industry Categories Travel & Tourism

Position Categories Administration, Travel Counselor

Salary Range:
Bonus Plan?
Accommodation?

CA $38,000.00-CA $40,000.00 / Year
No
No

Sales / Concierge / Tour Guide

Toronto Tours Ltd.

CA - ON - Toronto

Company Name:
Name:

Title:

Fax:

Contact Type:
Job Description:
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Toronto Tours Ltd.
Cindy Campbell
Director, Retail Sales
416 869-0284
Employer
A major aspect of the role is Sales.

Staff is assigned to tour desks in designated downtown hotels. The responsibility is to sell the

tours offered by Toronto Tours Ltd. In addition, the staff provides information on events,
theatre, restaurants etc. to hotels guests. Shift and weekend work are required.
Candidates should have a complete, accurate and up-to-date understanding of the product
market. This includes:

* knowledge of current and upcoming attractions
* knowledge of special events
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Job Requirements:

Management Position?
Entry-Level Position?
Work Permit Needed?
Job Available:

Industry Categories :

Position Categories :

* knowledge of tours, including City, Harbour and Niagara

* knowledge of restaurants

* knowledge of theatres: current and up-coming productions

* knowledge of specialized and general shopping areas, including
hours of operation

* transportation routes: public, walking and driving

Within the role, the staff member shall demonstrate all of the characteristics of excellent
customer service and deliver these in a competent, professional manner.

Please visit our web site for a more details about our Company.

www.torontotours.com

* At least 2 years experience in the field of Sales & Customer Service
* Some knowledge about the City of Toronto and Niagara Falls.

* Excellent command of the English language

* Communication skills

* Second language is an asset

* Shift and weekend work required

No

No

Applicants who do not already have legal permission to work in Canada will not be considered.
Immediately

Travel & Tourism

Sales & Marketing

Salary Range: CA $11.00-CA $11.00 / Year
Bonus Plan? Yes

Accommodation? No

Other: Commissions

Job Postings from Cool Jobs Canada http://www.cooljobscanada.com/job_search.aspx
Only 3 appropriate jobs on June 12, 2012 in Ontario. Here’s one position:

Company: Circles

Job Title: Travel Consultant

Date Posted: 2012-06-11 Accommodations?: No

City: Burlington Work Permit?: No

Province: ON Bonuses?: Yes

Industry: Tourism/Hospitality Pay Rate: Very competitive
Category: Travel/Tour Competition Start Date: 2012-06-11

Job Level: Management Competition Close Date: 2012-07-11
Length: Full Time
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Position Overview:

Exciting opportunity for a Travel Agent to service high end clientele as a Travel Advisor, as well as, all
other facets of concierge servicing where quality, and discretion is paramount.

The Travel Specialist is a part of the concierge team that utilizes the latest and most cutting edge
technology in the travel industry. Our company and specifically this position provides “wrap around”
service to our clientele encompasses not only traditional travel agency offerings but also incorporates
other facets of a concierge experience to provide personal assistance before, during and after our
clientele’s travel.

Job Responsibilities:

As the primary point of contact to the customer via phone and email, provide leisure travel suggestions,
recommendations and general concierge service to high end clientele looking for an exceptional
travel/life experience.

Book travel arrangements and reservations to include air, car, cruise, land packages and hotel
reservations in the Amadeus or Sabre GDS

Build a rapport and offer high quality service throughout many interactions in a day offering real time
servicing of travel and concierge requests that maintain Circles’ expectations.

Arrange Villa / Condo’s and other unique lodging, and family vacations

Ability to work within a call center environment and possess the desire to work cross functionally with
other departments to insure a successful customer experience

Create customized international and domestic itineraries utilizing our preferred partners

Proactively educate clients on the resources and programs available to them through the concierge
service. Includes: cultivating relationships, adding and increasing client users and usage, and building
client loyalty, trust and confidence.

Ability to work within multiple software programs simultaneously and accurately document each
interaction with our clients within our central customer database

Strive to meet and exceed business metrics including Customer Satisfaction, Conversion, Quality,
Productivity and measured turn-around time

Excellent verbal & written communications skills with internal and external clientele are REQUIRED
Job Specific Competencies:

Bachelor’s degree preferred (travel or hospitality degree preferred).

The qualified candidate will have strong written and verbal communication skills as well as the proven
ability to provide quality service in a fast-paced environment

Experience in booking travel that is geared toward a sophisticated and affluent travel base

Strong organizational skills and the ability to multi-task

In depth knowledge of all travel products including Air transportation, Hotel, Vacation packages, FIT’s,
car rentals, and Cruises

Working knowledge/experience on Amadeus or other GDS systems (such as Sabre, Apollo, Worldspan,
etc.)

Firsthand experience with creating, modifying, and cancelling a PNR

Understanding of airline ticketing procedures including refunds, reissues and exchanges

In depth knowledge of the travel industry standards, and leisure travel booking process
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Well traveled candidates with international travel experience preferred

High Productivity

Ability to close the sale to achieve high conversion

Applies knowledge, tools and resources to assist customers in problem resolution.

Drives customer experience through personalized and engaging written communication.
Ability to change direction and shift priorities quickly in a fast paced, dynamic environment.
Able to build relationship with member confidently through dialogue.

Offers creative and relevant solutions to fulfill customer needs.

Who We Are:

Headquartered in Boston, MA, Circles is the leading provider of concierge and loyalty marketing
services. Circles creates engagement: deep meaningful connections between companies and their
customers and employees. Our services foster employee and customer acquisition, retention and life-
long loyalty for many of the world’s best-known brands. Circles services — Concierge, Event Management
and Customized Rewards — make lives easier and better. And when life is good, so is your business.

Founded in 1997, Circles has grown to a position of market leadership in North America and Europe. In
2007, Circles was acquired by Sodexo, Inc. and is now the centerpiece of Sodexo’s growing global
concierge business. Sodexo is headquartered in Paris, France and has more than 380,000 employees
across the globe. Today, Circles has offices in the US, Canada, France, the UK, Sweden, and the Benelux.

Email: hr@circles.com  You must say you saw this on Cool Jobs Canada.
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