Environmental Visual Communication (72011)

Key Research Findings

This analysis was based on the pre-determined criteria and measures listed below:

Section

Description

Measures

Student Demand

Includes an assessment of OCAS (2007 -
2011) enrolment data at other colleges in
terms of mean growth rate with a specific
focus on Fleming’s direct competitors
where appropriate (Georgian, Sheridan,
Seneca and Durham)

Trends in certificate, diploma, degree,
apprenticeship and continuing education
(where available).

Click Below to Access Full Source
Document:
Fall Enrollment Trend

e Strong = Fleming enrolment
growth is outpacing system and is
equal to or greater than 3%
Moderate = Fleming enrolment
growth is equivalent to system
demand and is between 1.0 to
2.9%
e Weak = Fleming enrolment
growth is less than the system
demand and is less than 1%

Labour Market

Includes projected employment rate
growth based on a consolidation of
various Ontario, Canadian, and US sources
including HRSDC, Sector Council Reports
US Bureau of Labour Statistics, and the
MTCU Employment Profile.

e Strong = Between 5-6 positive
labour market indicators

Moderate = Between 3-5 positive
labour market indicators
e Weak = Between 1-2 or no
positive labour market indicators

Competitive Analysis

Includes the number of actual colleges
offering the program as well as the ratio
of applications to acceptances at Fleming
compared to other colleges and specific
comment about Fleming’s direct
competitors where appropriate
(Georgian, Sheridan, Seneca and Durham)

Click Below to Access Full Source
Document:
Fall Conversion Report

e Strong = Fleming conversion ratio
is greater than 2 below the system
Moderate = Fleming conversion
ratio is 1 above, below or equal to
the system
* Weak = Fleming conversion ratio
is greater than 2 above than the
system

Financial Analysis

Includes a review of Contribution to
Overhead (CTO) for existing programs
(2010-11)

Click Below to Access Full Source
Document:

Costing Analysis

e Strong = CTO is greater than 35%
Moderate = CTO is between 30 -

34%

e Weak = CTO is between 20 — 30%

No Contribution = 19% or less



http://fleming0.flemingc.on.ca/SEM/FlemingDataResearch/Enrollment/source_data/RegDec7_2011.pdf
http://fleming0.flemingc.on.ca/SEM/FlemingDataResearch/Enrollment/source_data/Conversion%20Report%20Dec%207,%202011.pdf
file://FLEMING0/SDATA/shared%20data/CLT/New%20Programs_EnrolmentGrowth/Program%20Reviews%202012/Evaluation%20Criteria/Financial%20Analysis
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Key Performance
Indicators

Includes KPI trends from the Key
Performance Indicator Summary 5 Year
Historical Overview KPI Data from
Reporting Years 2008-2012.

Click Below to Access Full Source
Document:
Key Performance Indicators

e Strong = Above system average
in 6-7 indicators

Moderate = Above system
average in 3-5 indicators
e Weak = Above system average in
0-2 indicators.

Resource Analysis

Requires school level assessment
regarding space, technology, capital
equipment and human resources.
Recommendations from recent Program
Review Reports included here



http://fleming0.flemingc.on.ca/SEM/FlemingDataResearch/ProgramReview/2012/KIP%20Review%202012%20SENRS.pdf
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Student Demand! NOT AVAILABLE

The following information consists of OCAS yearly student fall registration data as well as a mean growth
rate and average student registration for each program under these categories:

Diploma
e Loyalist is the only school to offer the Photojournalism program, which is the only program that
is comparable to the Environmental Visual Communication program that Fleming offers

e Loyalist has experienced a -16% growth rate and an average registration of 56 students

Diploma

LOYALIST 83 60 60 57 -5 57 42 -26 16 56
| Total ‘ 63 60 | 60 57 -5 57 42 =26 | | ‘
| Labour Market | e STRONG |

Employment Ontario’
Professional Occupations in Public Relations and Communications (NOC - 5124)
e Employment Ontario Rating (2009-2013):
o Average
e Education and Training
o “Auniversity degree or college diploma in public relations, communications, journalism
or a discipline related to a particular subject matter is usually required. Practitioners in
public relations may require an APR (Accredited in Public Relations) designation.”
e Demand
o “Opportunities for employment in this occupation are expected to be average over the
period from 2009 to 2013. The number of qualified individuals is expected to exceed the
number of job openings as many people are attracted to this profession due to the high-
profile nature of the work and the relative ease of entry.”

! Registration data obtained from the Program Counts by Applicant Type Report (RPT0050P) in the OCAS Reporting and
Analytics Cube December 7, 2011.Some programs/colleges may not be included because they were missing MCU codes in the
OCAS dataset\Prepared by Fleming Data Research (07-2012)

25124 Professional Occupations in Public Relations and Communications.” Employment Ontario. N.p., n.d. Web. 24 Aug. 2012.
<http://www.tcu.gov.on.ca/eng/labourmarket/ojf/pdf/5124_e.pdf>.
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o “Organizations of all sizes recognize the need to sustain a positive public image as
businesses become more competitive particularly during periods of economic
downturn. Routine public relations work can be outsourced because of computer and
telecommunications technologies which allow freelancers to work off-site. This should

create additional opportunities for workers.”

o “Professionals with a degree in journalism, public relations or communications with
related work experience and excellent communication skills will have the best
employment prospects. Since competition will be keen for new graduates, internships

are highly valuable and recommended.”

HRSDC?

Writing, Translating and Public Relations Professionals (NOC-512)

Level Share
Expansion Demand: 19,337 | 33%
Retirements: 31,316 | 54%
Other Replacement Demand: | 4,720 8%
Emigration: 2,888 5%
Projected Job Openings: 58,262 | 100%

Level Share
School Leavers: 46,754 | 86%
Immigration: 6,181 11%
Other 1,523 3%
Projected Job Seekers: 54,459 | 100%

e  “Based on projections and considering that labour supply and demand in this occupation were
balanced, it is expected that the number of job seekers will remain sufficient to fill job openings
over the 2011-2020 period. Retirements will be the main source of job openings over the
projection period. The retirement rate will still be on par with the average, as, although many
workers in this occupation are in general slightly older than those in other occupations, they
also retire a little later. Moreover, nearly one third of job openings over the projection period
will arise from expansion demand, which will be distinctly lower than during the 2001-2010
period, but will nevertheless remain an essential source of labour demand. New technologies
such as search engines, machine translation, and the Internet in general will be the cause of
weaker job creation over the projection period. These new technologies increase workers'
productivity, resulting in a decrease in demand for writing, translation and journalism
professionals. In addition, media mergers have reduced the need for journalists. However, in an
increasingly competitive economy, public relations professionals remain in high demand. In
terms of supply, the vast majority of job seekers will come from the school system.”

35124 Professional Occupations in Public Relations and Communications.” Employment Ontario. N.p., n.d. Web. 24 Aug. 2012.

<http://www.tcu.gov.on.ca/eng/labourmarket/ojf/pdf/5124_e.pdf>.
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US Bureau of Labour*
Public Relations Managers and Specialists (SOC —11-2031, 27-3031)

o “Employment of public relations managers and specialists is expected to grow 21 percent from
2010 to 2020, faster than the average for all occupations. Employment of public relations
specialists is expected to grow 23 percent during the same period, faster than the average for all
occupations. Employment of public relations managers is expected to grow 16 percent from
2010 to 2020, about as fast as the average for all occupations. The trends affecting public
relations specialists will also affect managers, as the increasing importance of public relations
will require more managers to plan and direct public relations departments.”

e  “Organizations are increasingly emphasizing community outreach and customer relations as a
way to enhance their reputation and visibility. Public opinion can change quickly, particularly
because both good and bad news spreads rapidly through the Internet. Consequently, public
relations specialists are expected to be needed to respond to news developments and maintain
their organization’s reputation.”

e “Increased use of social media also is expected to increase employment growth for public
relations specialists. These new media outlets will create more work for public relations
workers, increasing the number and kinds of avenues of communication between organizations
and the public. Public relations specialists will be needed to help their clients use these new
types of media effectively.”

e “Employment is likely to grow in public relations firms as organizations contract out public
relations services rather than support more full-time staff when additional work is needed.”

e In addition to job growth for other reasons, opportunities should come from the need to replace
public relations managers and specialists who retire or leave the occupation. “

e  “Competition for entry-level jobs will likely be strong.”

Occupational Title SOC Employment, | Projected Change, 2010-

Code 2010 Employment, 20

2020 % Numeric

Public Relations Managers — 320,000 388,300 21% | 68,300
and Specialists
Public Relations and 11-2031 | 61,900 72,100 16% | 10,200
Fundraising Managers
Public Relations Specialists 27-3031 | 258,100 316,200 23% | 58,200

4 "public Relations Managers and Specialists." Occupational Outlook Handbook. N.p., n.d. Web. 24 Aug. 2012.
<http://www.bls.gov/ooh/Management/Public-relations-managers-and-specialists.htm#tab-6>.
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HRSDC®

Photographers, Graphic Arts Technicians and Technical Occupations (NOC-522)
e Job Openings (2011/2020): 21,328
e Job Seekers(2011/2020): 20,385
e Post Secondary Education Graduates: 16,882

e “Based on projections and considering that labour supply and demand in this occupation were
balanced, it is expected that the number of job seekers will remain sufficient to fill job openings
over the 2011-2020 period. The main source of job openings will be expansion demand. The
number of new jobs will be higher than over the 2001-2010 period. Although the retirement
rate in this occupation is below the overall economic average, the majority of job openings over
the projection period will arise from replacement needs due to retirement. The relatively low
retirement rate in this occupation is due to the fact that workers are generally younger and
retire later than in other occupations. In terms of supply, the majority of job seekers will come
from the school system. However, a rather large number of workers will leave this occupation
for others because of the often precarious nature of employment in motion pictures,
performing arts, broadcasting and photography.”

US Bureau of Labour®
Photographers (SOC —27-4021)
e Employment Growth (2010/2020): Increase 13%
o 139,500 (2010) to 156,900 (2020)

e “Employment of photographers is projected to grow by 13 percent from 2010 to 2020, about as
fast as the average for all occupations. Overall growth will be limited because of the decreasing
cost of digital cameras and the increasing number of amateur photographers and hobbyists.
Improvements in digital technology reduce barriers of entry into this profession and allow more
individual consumers and businesses to produce, store, and access photographic images on their

”

own.

e “Employment of self-employed photographers is expected to grow by 15 percent from 2010 to
2020. Demand for wedding and portrait photographers will continue as people continue to get
married and need new portraits. In addition, corporations will continue to require the services
of commercial photographers to develop compelling advertisements to sell products.”

o “Declines in the newspaper industry will reduce demand for news photographers to provide still
images for print. Employment of news photographers in newspaper publishing is expected to
decline by 30 percent from 2010 to 2020.”

e  “Photographers will face strong competition for most jobs. Because of reduced barriers to entry,
there will be many qualified candidates for relatively few positions.

® "Photographers, Graphic Arts Technicians And Technical Occupations (522)." Canadian Occupational Projection System
(COPS). N.p., n.d. Web. 21 Aug. 2012. <http://www23.hrsdc.gc.ca/occupationsummarydetail.jsp?&tid=66>.

® "Photographers.” Occupational Outlook Handbook. N.p., n.d. Web. 21 Aug. 2012. <http://www.bls.gov/ooh/media-and-
communication/photographers.htm>.
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e “In addition, salaried jobs may be more difficult to obtain as companies increasingly contract
with freelancers rather than hire their own photographers. Job prospects will be best for
candidates who are multitalented and possess related skills such as picture editing and
capturing digital video.”

Sector Councils and Reports
Professional Photographers of Canada
International League of Conservation Photographers



http://www.ppoc.ca/
http://www.ilcp.com/
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Key Research Findings

Employment Profile’
In a provincial study in 2010-2011, 32.1% of graduates were employed in a full time position which
related to the Photography program, which is similar to this program

Total Graduates: 1794 | Total Graduates in Survey: 1,731 | Response Rate: = TLI%

L 294 pradhnser were reporsed sker the aurecy window fad dosed. Whils prog L for them: grad: s been inchaded wherreer poerible,
them pradesics are not inchided in ourngy neulis, wuch ae ressomee rriee.

Programs in Media

Total in
Total Total in Labour

Programs Duration Grads Survay Forca Colleges

Advanced Talewision Past Diploma 1 i 5a Farshawe, Humiber, Sheridan

#nd Film

Animation 1 Yaars ) &7 m Algonguin, Bortal, Durfam, Sanea,
5t Clair

Animaticn — Bachaor Of 4 Years L L Sheridan

Applad Arts

Animation — Tolevision 1 Years 58 53 ) Canteninkl, Durham, Humibar, La Tl

Audic-vimal Techniclan 1 Yeaars B9 &3 9 Farsshawe

Book And Magazine Past Diploma 58 a2 ] Centennial

Pubdishing

Broadcast — Mew Madia Past Diploma 9 4 4 Cambrtan

Broadcasting — Radio 1 Yaars 9 1&7 (s Algooquin, Canadore, Conastoga,
Farshawe, Humber, La (i, Loyalist,
Miohawic, Sanea

Broadcazting — Radia And 1 Yaars 171 126 114 Cantonintl, Mohawk, Miagar

Telavision

Broadcasting — Radia And Past Diploma T 51 4 Farshawe, Humiber

Telavizion

Broadoasting — Talevision 1 Yaars 174 190 &2 Algonguin, Canadore, Conestoga,
Coedederation, Fanshaes, Humbar,
La Cré, Sonom

Caradian journalism For Past Diploma 1 T T Sheridan

Internationally Trained

Writars

Compertor Anlmaticn Post Diploma 139 95 a2 Confedaration, Fanstawe, Humber, Senec,
Sheridan

Computer Graphics Past Diploma 19 I5 E Sharidan

Corporato Media Production 1 Yaars 19 14 12 Sanoc

Creatfva Book Publishing Past Diploma E]| Il Tl Humibar

Creativa Y¥riting Paost Diploma. 102 7l & Humibar

Digetal Arts For Musidars 1 Yaars B & T 5t Lawrence

Digrmll Photography And 1 Yeaars 46 el 9 Georglan, Senea

Imaging

Crramatic Scriptwriting Past Diploma 13 ] 9 Algongquin

Filn And Talewision 1 Yaars 156 a9 171 Confederation, Durham, Humber,

Produwction Lopalist, Sheridan

Film Production 1 Yaars i 13 12 Confederation

Game Dhasign And 1 Yaars B a a Cantermial

Dravalopment

Emplopment Profile: 2009-20010 Gradustex ™

" *Employment Profile.” Ontario. N.p., 2011. Web. 19 July 2012.
<http://www.tcu.gov.on.ca/pepg/audiences/colleges/serials/eprofile09-10/profile10.pdf>.
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Programs in Media {cont.)
Total in
Total Totalin Labouwr

Programs Dwraton Grads  Survay Forca Collagas

Gama Diasign &nd Post Diploma 19 15 13 Senaca

Davelcpenant

Gama Dovelopmant 3 Yaars 43 38 a0 Alponquin, Durfam

Indepandent Dooumarary  Post Diploma 15 12 11 Alpongquin

Production

Indepandent Music Production | Year 41 £ i Sanama

Ilustration — Bachalor OF 4 Yaars 4] kL) T Shearidan

Appliad Arts

Jourralsm - Broadmst 1 Yoars 1é& a3 55 Conestoga, Fanshawe, La Chd, Loyalist,
Senaca

Jourralsm - Mow Madia Pozt Diploma 45 30 15 Alponquin, Loyalise, Shoridan

Jourralism — Print 1 Yaars 172 129 102 Alponguin, Conastoga, Durham, La Cra,
Loyalist. Miagara, 5t Clair, 5t Laweronice

Jourralism - Print 3 Toars 11 18 & Centennial

Jourralism - Print And 3 Yaars 142 10 30 Camdaore, Durham, Humber, Mohawic

Broadcast

Jourralism — Print And 1 Taars 91 &7 52 Cambrfan, Sheridan

Broadcasting

Madia Arts 1 Toars 189 139 108 Algonquin, Georglan, Humbar, Miagara,
Senaca

Media Arts — Intaractiva Post Diploma a0 &4 &0 Alponquin, Farsfawa, Goorge: Brown,

Multmedia Sharidan

Media Furndamerials | Year Pl 169 47 Humber, Lambton, Shariidun

Music Industry furts 1 Taars E7 57 28 Fanchawa

Photographic Labortory | Year T T & Sir Sandford Flaming

Ciparator

Photography 1 Toars 180 131 113 Algonquin, Fanshawa, Humber, La Cid,
Sharidan

Photography Pozt Diploma 3 1 1 Fanchawa

Photojournalism 1 Taars 15 2l 10 Loyalist

Post-production Post Diploma 13 ) 9 Humber

Pre-madia | Year 145 104 E Caonastoga, Durham, La Titd, Loyalist,
Mofawk, Seneca

Professional VWriting 1 Yaars P] 18 15 Alpongquin

Racording Industry — Post Diploma 15 9 L) Fanshawea

Diigiial Applications

Sports Journalism Post Diploma n 11 12 Cantennial, Loyalkist

Tachnicl Writer Pozt Diploma ELl 4 13 Alponquin, Sonoca

Wideo [ournalizm And Post Diploma 13 7 k| Caonastoga

Documentry Production

a0 Employment Frofile: 2009-1010 Graduster



Key Research Findings

Environmental Visual Communication (72011)

Sumimary of Survey Data
Program Cluster &l Programs

Survay Population 1732 50632
Labowr Force Parddpation TS TE
Employmant Rata®™ B 1%
Emplayed Part-ome® 11% 1%
Emplayad Full-oma® 5T% L5%
Average Annual Earnings — Toml £30,589 33,199
Awverage Anmal Earnings — Female 329581 g3 857
.h':mge Annmal Earmings — Mala $31,35% 834 807
Graduate Satshotion 11% e
Emplayer Sadshction % 9%

1. fa 3 peroortype of predeaies in the bibour foroe.

Graduate Outcomes for Program Cluster (as a percentage of all respondents)

Linemployed | 5%

@

Top Five Industries of Employment

Employad Full-tme 44%

Employad Part-tma 8%

Mgt In Labour Force 23%

# kS
Professforial, Schentfic and Technicl Sarvices 165 1€.3%
Broadcasting (eocept Internat) 199 11.3%
Fodon Picture and Sound Recording Industries 165 10¥%
Food Services and Drinking Paces 129 T.9%
Publishing |ndusiries (except Imbamat) 11 (45 1
Top Five Qccupational Categories

# kS
Graphic Dasigners and lbestrators 178 10.9%
Reizill Salespersons and Sakes Claris 172 10.5%
#udic and Yideo Recording Tedmichns il 431%
Wb Designers and Developars il 4.3%
Produscars, Directors, Choreographers and Ralated Ocoupatans &7 41%

Emplopment Profile: 2005-2000 Craduscex
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Summary of Graduate Qutcomes by Program

Full-tima Full-timsa Part-time Part-tima
Employed, Emipdey e, Employed, Employed, Rt i
Fregram Ezlated Program Unezlated Program Related Program Unrelted Unemployed  Labour Forsa
] = L] % L] % - % L] £ - %

Acvanced Takesigon And el 144 14 215 g T.H 7 s 10 (111 & B4
Am
Animacion 19 184 M e - - 7 104 13 19.4 g 119
Animation - Bachalor Of w414 g Tl & ET 2 5 1®  IT 11 15T
Appliod Arts
Animazion - Television 13 145 T 133 3 ET - - & 1.3 M 453
Apdia-vinwl Technician 15 138 3 &8 1 32 3 48 & 25 M 540
Book And Magzina b} 558 I &7 & 23 2 47 & &0 5 11L&
Publzhing
Broadcarting — Radio 30 180 40 40 14 B4 ki 114 26 1] ¥ 18
Broadcarting — Radio And El 405 I ITE [ 25 15 s 14 1.1 12 17
Taigwighon — 3 Yizar
Broadcarting — Radio And 15 165 13 2EQ T 135 & IL5 I k| 5 6
Talawtidon — Poot Diploma
Broadearting — Tekevilon £4 184 26 137 e 142 15 [111x] kr 185 ) 1&F
Canadian joumnalkm For 2 HE T IB& - - - - 3 419 - -
Intzrnatioraly Traned
Weritars
Computar Animation k2| 158 16 168 & L] 2 2l T IH4 12 I'L&
Computer Graphics B 533 1 a7F - - I a7 3 00 2 133
Corporato Madia Produciion 3 114 L I 143 2 143 1 Tl I Tl
Creachve Book Publizhing 11 500 3 136 & 182 - - & 183 - -
Croathe ¥Writing 10 I4.] T 3l & L] 15 201 E 7.0 15 201
Cigimal Photography & 194 & 154 & 19.4 4 g T IL& 2 17
And Imaging
Cramatic Soriptwriing 2 1] 3 300 1 100 2 HD 1 100 I 10D
Alm And Teevsion T 1T & I 11L& 21 111 i I& 35 185 18 17
Prosduction
Alm Production I 5& 4 IIT 1 L] 2 1.1 E I7TH 5 I7H
Gama Design And 3 175 & 500 - - - - 1 ILE - -
Cawelopmeant — 1 Taar
Gama Design And 7 487 1 a7F - - 3 o I 123 2 133
Cawglopmant — Post Dipioma
Gama Devologman: F 150 1T 333 - - 3 B3 & 167 & |&T
Mhustration — Bachalor Of 12 s B I3 3 T.T & 154 & 15.4 3 T.T
Appliod Arts
Indepandant Cocumenzery I B3 & 500 1 B3 I B3 I 167 I B3
Prosduction
Indepandant Music Production 4 125 B 250 I 63 7 115 & E:1:] 5 154
Joermalism - Broado [&] 120 i I | & 1.2 g 10 10 (] B 3i7
Jorarnalism - Maw Modi 7 133 T 133 3 oo 2 a7 & 300 5 167
Journalism - Print — 2 Vaar 38 1LY 25 15.4 10 T.H 17 132 I I7.1 w9
Joernalism - Print — 3 Yaar 3 187 3 16T 3 167 - - T 389 2 111
Jerarmalism - Pring And ) 187 21 ol & &0 12 s 26 187 11 g
Broadoast
a2 Employment Frofile: 3009-1010 Cradusien
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Summary of Graduate Outcomes by Program (cont.)

Fualk-tims Fullsime Pasrt-time Part-time
Emplayed, Employed, Emiplayed, Employed, Mot In
Program Related Program Unrelated Pregram Related Peogram Uneelated  Unemployed  Laboor Foree
L] £ L] £ - £ L) £ - S L) £
|ourralizm — Prnt And 18 269 o 4% -] 1.2 T 104 5 13.4 IS5 3124
Broadceting
Modla Ariz 50 360 4] 1% & 4.3 ] Ba 11 15.8 3l 123
FModla Ariz — Intorasive 3z ElL& 7 s -] 1LE 2 zl {[+] 15.& 4 6.3
Mutimedia
Medla Fendamenah 1 1.2 an e I [£1-] 13 L 11 &5 122 T2
Mugic Indesory A B 140 0 175 3 5.3 & BH 12 E0.1 19 331.3
Photographic Labomoory 1 143 1 IBE - - 1 288 I 14.3 | 143
Cpersor
Photopraghy 41 Erd 13 144 1& 112 20 153 3 1z 4] 1.7
Photojourmnalkm T 3x3 B 38.1 I 4.8 1 48 3 14.3 | 48
Fost-production L3 1 | ILE 2 LT - - I 1.1 - -
Pre-madi & 38 B 7 I 14 & L4 11 {11 ™™ T3
Professional 'Whtng 3 167 2 ILE 2 101 L3 ire 3 &7 3 187
Raording Industry — Digral 3 3x3 | ILE - - 1 i I 1.1 i 121
Appilmtiong
Sports foernalsm 4 183 5 17 5 T L4 LY 3 13.6 - -
Tachnizl ¥Wrtee 13 5&2 2 B3 I 4.1 1 B3 5 e | 41
All Programic In Cluster® TIE  1&% 4THE 174 kL T 1T oo 419 155 &07 124
# Dioea moe inchde 4 progrars with feser thae 5 praduser in the bboer force
Employmant Profile: 2007-20010 Grudustes a3
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Earnings of Full-time Employed Pardcipants

Program Fomdes  Wus | Fomales | Males | Progam  Program
Advanced Television Ard Fim $31228 BLS 35,000 33,500 3373 35,000
Animation $19.332 301857 315079 31,188 $31.015 30,754
Animation — Bachelor OF FIE114 21T ] $3&,500 237,150 3857 237,150
Applied Arts
Animation — Talevision 330,338 LEAE ] 34717 35,000 $34 583 534 84
Budio-visual Technidan 30,5633 2Lz 337,000 23231 $30.500 30 543
Book And Magazine Publishing 333071 - $30,000 - $31 B0 30,000
Broadcasting — Radic 326,551 $I5.500 334,000 $13,130 $3€.103 i35le
Broadcasting — Radio 19,533 30,481 $30.000 30,000 f30121& 30,000
And Television — 3 Taar
Broadcasting — Radic And $34.67E $30.645 35,000 §I7375 31391 30,000
Tadevision — Post Diploma
Broadcasting — Talevision 330,273 11351 $15.600 30,000 30544 30,000
Canzdian journalizm For - - - - - -
Imtermationally Traned ¥riers
Computer Animation $19.033 $35. 521 $1E711 36,500 35358 535,500
Computer Graphics 44,29 - 419 - 45,800 48,000
Corporte Medl Production $1157% - 324,000 - 15847 17,000
Creative Book Publishing $18.53% - 31,000 - $18,53% 31,000
Creathe W riting 332,541 - 331,100 - 3758 15419
Dhgttal Photography And Imaging 324,203 - $23.400 - $34.203 3400
Dirarmatic Scriptwriting - - - - 4817 511,379
Film And Television Production 317111 0.4 $18.375 30,000 30291 30,000
Fim Production - - - - 358 38,800
ﬁﬁi Dasign &nd Devalopment — - FI4 034 - $14.173 $23.550 $13506
gar
Gam Diasign And Dealopment — - B5513 - E36.415 34317 $33 905
Po=t Diploma
Gamea Diawelopmant - 30,175 - 34,159 B0 13,511
llustration — Bachalor OF $1&.481 3148 318,775 33593 12534 F13TI5
Applied Arts
Indepandent Doumenmary Producton - - - - £34 B27 §I5019
Indapendent Mhusic Production - Fle s - 15838 22180 19814
Jourmalism — Broadoist $16.468 36750 $20.531 518204 $3055% $15.550
Jourmalism — Mew Media $35.46% - $32,000 - $33.315 16,500
Jourmalism — Print — 2 Yaar 32631 $18549 335,124 £19.1000 17 Em $17 375
Jourralism — Print — 3 Year - - - - MO0 39,007
Jourralism — Print And Broadoast $1B423 36259 35,550 35,000 131558 30,000
Jourralism — Print And Broadosdrg $27.54€ 517,150 $1B8,557 §16,304 17 403 16,706
Media Arts $29.607 9548 $35.200 30,500 $18.5&0 30,000

Media Arts — Interactiva Mutimediz 344,513 23RTI7 F4€.000 40,000 FHOE45 40,000

a4 Employment Frofile: 3009-1010 Cradusien
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Eamings of Full-time Employed Participants {cont.)
A.F'::lﬁ::— Avaraga -  Median - Madian - Awaerage for Median for

Program Males Famalas Males Prograrm

Madi Fundamentals ima1z 322359 520,539 $£21.37% 325,341 f4.018
Mhusic Industry Arts - 325495 - $25.811 §25,585 $25.811
Photopraphic Laboratory Operatar - — - - - —
Fhatography 315114 330420 23,454 $30.000 326,539 $25.009
Fhatojournalism 24,506 - 1243 - $23,505 $20,£89
Past-production - - - - - -
Pre-mada 14984 - 24,051 - $22,316 $20,857

Professioral ¥ ritng - - - - - -
Recording Indestry — - - - - - -

Dpral Applications

Sports journalism - 326429 - $29.200 26,810 $219.200
Technical ¥yritar 45T 340,202 $40,000 $40.000 343,185 $40,000
All Programs in Clustor® $19.712 131,261 $28.500 320,000 £10,676 330,000

# Dioea re inchede £ programe with fewer thae § praduaser in the bboer fons

Emplopmest Profile: T007-31000 Craduscex as
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Program Cluster Satisfaction

Graduate Satisfaction with the usefulness of histher college education In achieving his'her poak afer graduationc®

Wary Satisfod 17%

Satisfled 4€%

Vary Dissatisied 3%

* 1570 pradentes p

d in thix o

Employar Satisfaction with employea owerall collepa preparation for the type of work haishe was doing*

Vary Satizflad 42%

Sattsfiad 45%

— Molther Satisfiod
mar Dissatisfied £%

Dizmpisfied 3%

|—|_ Vary Dusmtishiod 0%

#7171 emplopen participaied i this mreey

Program Cluster Historical Data

o000 0102 0203 0304 O40%F DEO& 0607 0708 QB0 D910
Grads Grads Grads Grads Grads Grads Grads Grads Grads Grads

Percenmpe Employed B53% BE35% B4eTR BETR  ATR EFIE  ATSR BIIXE B0TR BOUN

Parcentzpe Employed TiTh EEBE ETFR £9I1E S9N TIIE  TOSN  BRIE  B0IN ST4%
Full-tima

Parcentage Employed 504% 438%  MIE O 418% IR 4358 463% 440% 34% J4E%
Full-tima Rdated jobs

Avorage Areeml Salary  §I0340 §29343 $053Re $29.503 3054 31793 531300 J32ETY 31 J34.02:
Full-tme Rdabed jobs

a& Employment Frofile: 3009-1010 Cradusien
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) ) Environmental Visual Communication (72011)
Key Research Findings

Working in Canada®
Professional Occupations in Public Relations and Communications (NOC 5124)
o Ontario Rating: Not Available (Except “FAIR” in the Ottawa Region)
e Wage Range by Region:

Location Wage ($/hr)

Low Median | High
Ontario 15.38 29.74 46.15
Hamilton--Niagara Peninsula Region N/A N/A N/A
Kingston - Pembroke Region 15.38 29.74 46.15
Kitchener--Waterloo--Barrie Region N/A N/A N/A
London Region 15.38 29.74 46.15
Muskoka-Kawarthas Region N/A N/A N/A
Northeast Region N/A N/A N/A
Northwest Region N/A N/A N/A
Ottawa Region 19.05 31.79 46.15
Stratford--Bruce Peninsula Region 15.38 29.74 46.15
Toronto Region N/A N/A N/A
Windsor-Sarnia Region 15.38 29.74 46.15

Working in Canada’
Photographers, Graphic Arts Technicians and Technical Occupations (NOC-522)
o Ontario Rating: Not Available
e Wage Range by Region:

Location Wage ($/hr)

Low Median | High
Ontario 10.65 17.00 46.88
Hamilton--Niagara Peninsula Region 10.25 13.00 17.01
Kingston - Pembroke Region N/A N/A N/A
Kitchener--Waterloo--Barrie Region N/A N/A N/A
London Region 10.65 17.00 46.88
Muskoka-Kawarthas Region 11.25 15.00 30.52
Northeast Region N/A N/A N/A
Northwest Region N/A N/A N/A
Ottawa Region N/A N/A N/A
Stratford--Bruce Peninsula Region 10.65 17.00 46.88
Toronto Region N/A N/A N/A
Windsor-Sarnia Region N/A N/A N/A

8 "Professional Occupations in Public Relations and Communications (NOC 5124)." Working In Canada. N.p., n.d. Web. 24
Aug. 2012. <http://www.workingincanada.gc.ca/report-
eng.do?area=8792&lang=eng&noc=5124&action=final&In=p®ionKeyword=Peterborough%2C+Ontario&s=2&source=2&titleK
eyword=public+relations+officer#outlook>.

® "Photographers, Graphic Arts Technicians And Technical Occupations (522)." Working In Canada. N.p., n.d. Web. 21 Aug.
2012. <http://www.workingincanada.gc.ca/report-
eng.do?area=27236&lang=eng&noc=5221&action=final&In=p&page=1®ionKeyword=Peterborough%2C+Ontario&s=2&sourc
e=3&titleKeyword=photographer#outlook>.
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http://www.workingincanada.gc.ca/report-eng.do?area=6261&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8961&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27236&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27234&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8792&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=6363&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8848&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=9193&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27235&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=9219&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27233&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=6261&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8961&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27236&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27234&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8792&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=6363&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=8848&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=9193&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27235&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=9219&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages
http://www.workingincanada.gc.ca/report-eng.do?area=27233&lang=eng&noc=4212&action=final%C2%AEionKeyword%3DPeterborough%2C+Ontario&ln=l&s=1&source=3&titleKeyword=social+services+worker#wages

. . Environmental Visual Communication (72011)
Key Research Findings

| Competitive Analysis10 | NOT AVAILABLE |

The following information consists of OCAS yearly fall application and registration data as well as a
conversion ratio for each program under this category:

Diploma
e Loyalist has had a relatively consistent conversion ratio throughout the past five years, however
it lowered in 2011 to 5:1

Diploma

LOYALIST 229 B3 41 240 21 &0 41 208 57 41 197 42 51
| Total | 229 63 4:1 | 240 ‘ 221 60 4:1 | 209 5T 4:1 I 197 42 5:1
Financial Analysis NOT AVAILABLE

Source: Program Costing Analysis 2010/2011

e Contribution to Overhead: —
e Program Weight: 1.10
e Funding Unit: 1.00

| Key Performance Indicators NOT AVAILABLE
Source: Key Performance Indicator Summary 5 Year Historical Overview KPI Data from Reporting Years
2008-2012

Resource Analysis
Equipment

Staffing

Space

10 Application data obtained from OCAS College Count Cube October 19, 2011 Registration data obtained from the Program
Counts by Applicant Type Report (RPT0050P) in the OCAS Reporting and Analytics Cube December 7, 2011. Some
programs/colleges may not be included because they were missing MCU codes in the OCAS dataset Prepared by Fleming Data
Research (07-2012)
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